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Dear friends,

From the very start, eMAG’s
philosophy has been to provide the
best products and services to our
customers.

Their needs have been the centre of our attention
and the company's development relies on them.

We now aim to expand this philosophy, so that we
not only address this direct relation, but also the
effects of our operations. eMAG's transformation

into a sustainable business will be beneficial for an
increasingly larger number of stakeholders and is not
limited to those who came into contact with us so far.

We decided to get involved because it is the only
responsible decision. We are aware that the situation
will reach a point of no return if the world keeps
pursuing the same path. This is precisely why we
decided to take a step forward and work together for
a more sustainable future.

eMAG has constantly been one of the top Romanian
brands, a ranking which implies a huge responsibility
as well. For this reason, we chose to become part

of the solution and use our position to inspire

and attract as many companies and people as
possible to our side. Combating climate change

and environmental protection require a joint effort,
the involvement of all parties, and cannot become
the responsibility of a single company, regardless

of its size. For this reason, we will launch the
“Environmental Pledge,” the first initiative aiming to
bring together the Romanian business environment
in an effort to limit global warming.

True leaders always lead by example, which is why,
before extending the call for others to join us, we
examined what goes on in our own backyard and
took the necessary action. We drafted a sustainability
plan and carefully analysed how we can evolve from
this perspective. We attained carbon neutrality for
our operations, through reduction measures for

our carbon footprint and offsets for the remaining
emissions.
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We managed to reduce carbon emissions at a higher
rate than that of development:

the carbon footprint decreased by 8%, on the
background of a 48% turnover increase in 2020

as compared to 2019. We took a closer look at the
effects of our operations on the local communities
and funded infrastructure works to protect them.

We created new opportunities for over 1,000 people,
whom we hired in the midst of the pandemic, and we
aim to create 1,200 new workplaces in the following
period, through an investment of over 90 million euro
in a new logistics centre.

We chose to pursue this path alongside two
trustworthy partners: GreenTech, the first European
company to issue voluntary carbon market
certificates resulting from waste recycling, and
which received the Gold Standard certification,

and Foundation Conservation Carpathia, which
saved thousands of hectares of forest land from
deforestation and whose main endeavour is to
establish the Fagaras Mountains National Park.

Only a few of last year's amazing achievements were
mentioned above, a mere tip of an iceberg which |
hope will never melt and whose actual size | invite
you to explore on the next pages.

Tudor Manea
eMAG CEO
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Summary
Report

We are carbon neutral, due to We invested 45 million RON in
offsetting our operational footprint learing programmes for our employees

Carbon intensity
decreased by 43%

compared to 2019 E

Fashion Days launches the
first sustainable fashion category

Every workplace created
and sustained by eMAG
generates 7 other
workplaces in Romania's
economy

We offset CO, through the

Our packaging is recycled only offset project certified

and 100% recyclable by Gold Standard in the
European Union

Operations in Hungary and We protect Remania's heritage: we support
Bulgaria saw an 87% growth wildlife conservation and the creation and
compared to 2019 recognition of Fagaras Mountains National Park
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» Our mission - An overview

» Our guiding values - eMAG's 7 Principles
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Our mission
An overview
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We are one of the most important companies in the Romanian e-commerce market,
and subsequently a major player in the Central Eastern European region, with a
significant presence on the European markets in Bulgaria and Hungary.

Over the past 20 years of activity, we created

a solid digital ecosystem based on technology
developed in Romania. We played and continue
to play an active role in promoting local
entrepreneurship and developing the Romanian
economy.

What do we do? An overview

eMAG grew from a small online store specializing in
electronic and IT products into a group of companies
operating in various economic fields, with a value
reaching over 1 billion euro per year.

For most people, eMAG allows for the shortest and
smoothest possible click-to-parcel experience. This
simple perception honours us because our success
resides in it. Thousands of colleagues, the most
advanced technologies, and hundreds of terabytes
of data processed daily are behind it, along with the
largest warehouse in Central and Eastern Europe, all
of them having a distinctive role in creating the eMAG
experience.

We are among the few Romanian companies with a
significant presence in the region, being active mainly
on the Bulgarian and Hungarian markets. Following
the merger between eMAG Hungary and the
Hungarian company Extreme Digital at the start of
2020, we also started operating in the Czech, Slovak,
Slovenian, Croatian, and Austrian markets.

Apart from eMAG - the most popular e-commerce
platform and the second most valuable brand in
Romania, according to Brand Finance - and the
online clothing retailer Fashion Days, the eMAG
Group also integrates PC Garage, a store specializing
in IT and electronic products, the Romanian fast

delivery company Sameday Delivery, the repair shop
Depanero, the online marketing agency Conversion
Marketing, and Tazz by eMAG - the home delivery
platform.

eMAG Marketplace

The mission we undertook from the very start is that
of helping customers save time and money through
e-commerce and technology. With our Marketplace,
we make our entire know-how and experience
available to tens of thousands of SMEs wanting to sell
online.

eMAG Marketplace grew and continues to grow
with the number of Romanian sellers active on the
Marketplace platforms in Romania, Hungary, and
Bulgaria reaching 29,958.

We believe in the benefits of the digital economy,
and, for the next three years, we earmarked an
investment of 251 million RON for the development
of digital entrepreneurship through the Marketplace
platform.
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A business based on

innovation and technology

Our business model relies on innovation and
technology. The dedicated mobile app, introduced

in 2014, the automated translation system, and the
automated warehouse in Joita municipality (Giurgiu
County), which allows for the processing of up to

1.5 million parcels/day, are three representative
examples of innovative projects developed by eMAG.
These projects aim to improve customer experience
and benefit local business partners, as well as
facilitate the use of digital instruments among the
population and the business environment. Moreover,
with the launch of the mobile application eMAG
Marketplace, sellers can now monitor the activity on
the platform, anytime and anywhere.

Sustainable development

Our desire and efforts to constantly improve our
products and services transformed eMAG into a
top-ranking group of companies. Our development
strategy relies on strong principles, which ensure
sustainable operations and economic growth.

We will continue to contribute to, and advocate for,
the development of the national e-commerce sector.
Our aim is to implement both the business model
and sustainable vision developed in Romania in other
Central and Eastern European countries in which we
operate. In doing so, we undertake the responsibility
of being an active contributor to Romania’s
transformation into a regional e-commerce hub.

Continued investments in circular economy, the
development of the easybox network (last-mile
delivery), and that of delivery services, logistics and
transport infrastructure, as well as emissions offsets,
are just a few of the directions we want to pursue in
the future in order to reduce our carbon footprint
and protect the environment.

Sustainability Report

26,166,870 orders

44 showroomes,
28 cities, 3 countries

2,386 easybox lockers

7,783,134 customers
at regional level

8,853 employees in
the eMAG Group

6.72 billion RON
turnover

48% growth compared
to last year

7

27,416,277 products ordered
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Ownership and
governance
structure

Dante International S.A. took the approach of a Dante International S.A. is a privately held company.
seamless management system. Within this system, The current shareholding structure of Dante
there are two main bodies fulfilling the company’s International S.A. is presented in the chart below.

management and supervisory functions: the General
Meeting of Shareholders and the Board of Directors,
together with the General Manager.

The principles of Dante International S.A's

governance structure are described in brief below: PROSUS
PART OF' IULIAN
. . . GABRIEL
— The General Meeting of Shareholders is the main NASPERS STANCIU
corporate body, having decision-making power GROUP
regarding the most important aspects related to
the company;
— The Board of Directors is responsible for the l l
general supervision, leadership, and control of
the commercial policy, of the management, and
of the general course of the company'’s activities. DANTE INTERNATIONAL S.A.
It is made up of five members and it is led by
lulian Stanciu;

In its turn, Dante International S.A. is a shareholder in

— The company’s management is delegated to the several entities.

General Manager. He is entitled to represent the
company in its relation to third parties.

Similar corporate governance principles are
implemented at the level of the Dante International
S.A. subsidiaries.
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What is the eMAG
supply chain?

Sustainability Report

Our customers want to find the desired products when they need them, as well as
to receive them in due time, so we took a closer look at each segment of the supply
chain to ensure that it operates as efficiently as possible: from storing products to

managing stocks, prices, or deliveries.

In parallel with the increased number of partners

on eMAG Marketplace, we also developed the
Fulfilment division; this way, we were able to provide
to customers who buy from a Marketplace partner
the closest possible experience to the one they have
when they buy from eMAG.

The Fulfilment by eMAG service (FBE) provides
eMAG's partners with integrated logistic support.
Thus, while entrepreneurs can focus more on

Order processing

Order placement

‘ . Information on delivery

Customer

AWSB, Invoice

Prices and descriptions

the commercial aspects and on incrementing the
business, we manage all the services throughout the
logistics chain: from receipt and storage of goods,
taking over orders, quantitative assessment of
products, collecting, packaging, delivering, issuing
invoices and AWBs, delivering parcels to the agreed
courier, customer relations and a simplified return
process, where applicable.

Automatic synchronization of information

Order forwarding D

Order processing
Invoice issuing
Commercial policies
Generating accounting notes

Order confirmation

9
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Main elements of
the supply chain

In the autumn of 2020, we made an investment of over 90 million euro
in our new logistics hub located at Km 19 on the A1 highway.

Free, next-day delivery for orders that can be placed allows for the delivery of parcels in Bucharest and
even up to midnight, delivery on Saturdays and [Ifov using electric vehicles.

Sundays, and free-of-charge returns within 60 days

are some of the customers' most important wishes. We also offer door-to-door delivery services to our
In order to fulfil them, we created a new standard customers, as well as the easybox personal pick-
for online orders. Therefore, we can offer fast, even up network, which has 2,386 units in Romania and
same-day, delivery to the 244.5 thousand active Hungary.

members, who enjoy premium benefits from eMAG.

In order to attain such quality services, we made
constant investments, and the eMAG supply chain
has two essential elements making this possible: "g

: Goods receipt
logistics centres and delivery fleets.

In the autumn of 2020, we made an investment of
over 90 million euro in our new logistics hub located
at Km 19 of the A1 highway. The industrial park in
Joita has a total area of 290,000 square metres, and
the new logistics hub will spread across 130,000
square metres. Upon its finalisation, we will be
operating the two largest warehouses in Central
and South-Eastern Europe. The hub is designed

in an environmentally and socially conscious way
and will be powered by green energy generated by g Order and
photovoltaic panels. return takeover

Storage

cee

Inventory

This new infrastructure will be made available to
eMAG's partners through FBE, who will be provided Pick and Pack
with services throughout the logistics chain. The
ability to store inventory and process orders is
essential, as well as the eMAG delivery fleet.
Invoice and AWB issuing
In order to deliver orders to our customers, we have on behalf of the seller
different transport and delivery partners who help
us keep up with demand. Along with Sameday, we

launched the eMAG Green Delivery service, which Cb Delivery of parcels to

the agreed courier
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Our guiding principles?

eMAG's 7 Principles
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Tens of thousands of customers order from eMAG on a daily basis, and we want each
of them to have a memorable experience. In our endeavour, we follow several healthy
principles which define and help us in our efforts to be our customers’ preferred

shopping destination.

1. We understand the client

Yo's
£ = 7 We stand by our word. We keep every promise
7 \‘ we make. To our clients, to our partners, or our
\ colleagues. We undestand the need of everyone we
el B

work with and we are constantly concerned with
™ making them increasingly pleased with us.

3. We make decisions
- H \ supported by data
- &S ]
" b Analysing and improving the flows behind our
ﬁ I # . work is part of the role each of us has. Before
. making a decision, we analyse data and insights
m from 'the field' and we act taking into account

all the perspectives: operational, technological,
financial, and human.

5. We act responsibly

Every time, we act with a sense of responsibility.
We take into account the effects our decisions have
on the business and we assume responsibility for
the outcome.

7. We grow with the business

Each project is a challenge and a new opportunity

of the business and ours, along with it. We

analyse each experience and constantly learn

how to become better, more responsible and
v - more prepared for what follows.

2. We think like a successful
entrepreneur

The entreprenurial mindset helps us understand
not only the client's behaviour, but also the
processes and costs in the background. Thanks
to it, we manage to set ambitious objectives,

we overcome obstacles and use the available
technologies to obtain everything we aimed for.

4. We assess the impact of
our projects

It is important to set indicators and metrics for
each project. This is important at the beginning,
when we analyse the resources, we need to obtain
short-term and long-term results, but also at the
end, to ensure that we replicate success and learn
from mistakes.

6. We support each other

Our results depend on the relationships that we
build based on trust and respect. We are part of
a single team and the goal of each of us is to help
itwin.
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From concept to reality:

The vision of a
sustainable business

We aim to develop a more sustainable commerce in Romania and across the region.
We intend to contribute to the transformation of both Romanian and regional retail
sectors into more sustainable ones. Every individual and collective decision we make
is underpinned by our principles and our results mirror the strong relationships we
build guided by trust and respect.

What is sustainability? Our perspective. Companies play a crucial role in this change and
Sustainability is an interdisciplinary, or even can facilitate the transition to a sustainable society.
transdisciplinary concept, meaning that it is present Furthermore, they have a major responsibility, as
in a variety of areas of our lives and needs to be they are key players in the economy and generate
approached and solved by all disciplines of science. most carbon emissions.

Sustainability, as a concept, has three dimensions,
which, in turn, encompass numerous actions
considered by a state, a company, or a responsible
person in order to act sustainably. The three
dimensions concern social, economic, and
environmental aspects.

SUSTAINABLE
DEVELOPMENT

Sustainability is a timeless concept that transgresses
notions of past and present, all while accounting

for the future interests of all involved stakeholders.
Consequently, meeting current needs shall not and
cannot be the primary objective. In turn, the main
goal must be that of creating opportunities for a
more sustainable future. This paradigm shift is not
easy to achieve, and the Romanian society will need
time to adapt to the reality of a new order, where
priorities will differ from those of today.

SOCIAL ENVIRONMENTAL
DIMENSION DIMENSION

ECONOMIC

, . . , DIMENSION
In order to achieve this paradigm shift, we need to

educate and involve all of society’s key players - the
political class, the business world, civil society, as well
as every citizen.
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“We need to become
conscious that our

actions have consequences
and what that we do today
to meet our needs can be
very costly in the future.
Each of us has a duty to act
responsably. \We co

not do it for others, but

for ourselves, as we are
the ones to suffer.

The future can only be
sustainable.”

Tudor Manea,
eMAG CEO



1. Our mission and guiding values
2. Sustainability at eMAG Sustainability Report 15
3. eMAG's pledge for combating climate change

From concept to reality

The vision of a
sustainable business

The journey towards becoming a sustainable business is long and challenging.
We started numerous projects targeting the three dimensions of sustainability:
social, economic, and environmental.

Becoming a sustainable business

A sustainable business aims to provide services or
products which meet sustainability criteria. Moreover,
it will always adjust its operations in such a way as to
mitigate the negative impact to the greatest possible
extent.

We are currently integrating the necessary measures
to achieve this goal. How did we start this endeavour?
By applying specific measures, such as the
introduction of smart delivery, storage technologies,
as well as measures pertaining to the value chain and
related to our suppliers and customers.

At eMAG, we want to contribute to combating climate
change. Our desire is to be role models in terms of
best practices, for both our sector as well as other
businesses.

We are aware that becoming a sustainable business
requires great effort, but, at the same time, we are
convinced that the journey is, in fact, the destination,
and we can learn from the challenges arising along
the way.

We grow with the business and constantly learn
how to become better, more responsible and more
prepared for what follows.
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Over the past year, we examined our
concrete strategic directions which
we intend to focus on. Our analysis
was accompanied by an approach
based on eMAG’s principles, and the
data and information related to our
environmental impact, the business
environment, and the society in
which we operate, were taken into
consideration.

We identified 4 main pillars, on which we developed a series of themes, and for
each theme we defined related objectives, as well as a set of measures needed
to achieve these objectives. The 4 pillars of the eMAG Sustainability Plan are:

ArA = v

Monitoring Reduction Promotion Care

We understand We minimize We encourage We promote
our impact our impact sustainable practices ethical behaviour
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The 4 pillars of eMAG's

Sustainability Plan

./\,_

01. Monitoring

This pillar represents the analytical basis for the
Sustainability Plan. The first step is to understand our
impact on the environment, the consumption and
pollution sources in our operations, and how they can
be reduced or even eliminated in the long run.

Every year we develop an inventory of greenhouse
gas emissions, which are the basis for calculating the
carbon footprint. It is only after such determination
that we can accurately analyse our opportunities for
improvement.

03. Promotion

This pillar includes all the initiatives we support
through our own funds and through various
partnerships.

At the core of this direction, we have the customer
and our motivation to offer solutions that meet the
circular economy criteria. Internal transformation is
an equally important step - we are becoming a more
sustainable business together with our employees.

N

02. Reduction

The second pillar encompasses the series of
measures we identified for each section along the
value chain (products, packaging, storage, delivery,
infrastructure), aiming to reduce the carbon footprint.

We developed process-specific mitigation measures
within our operations and regularly monitor
progress in each section. The mitigation measures
are complemented by the compensation of the
remaining carbon emissions.

04. Care

We promote ethical behaviour, which addresses the
corporate governance framework representing the
basis for our relationship with employees, business
partners, and local communities where we operate
our main business, as well as the related activities.
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Primary Sustainable Development

Goals for eMAG

By implementing the Sustainability
Plan, we are contributing to the
achievement of sustainable
development goals in Romania and in
the region.

The Sustainable development Goals (SGDs) were
adopted by all United Nations Member States in 2015
to end poverty and reduce inequalities, fight climate

change and protect the environment, as well as build
more peaceful and prosperous societies by 2030.

We carefully analysed the areas where the eMAG
Group has a major impact, as well as the ones

in which it can increase its contribution towards
meeting these Sustainable Development Goals. The
result is a number of 8 SDGs which we focus on. Each
objective is supported by specific measures anchored
in the four pillars of the Sustainability Plan.

QUALITY
EDUCATION

L]

OBJECTIVE 4

Quality education

The 4th objective is rooted in the principle of
universal and unrestricted access to education and
the promotion of lifelong learning opportunities. We,
at eMAG, believe that education is the foundation for
any democratic society defined by respect, human
values, and equal opportunities.

For this reason, we implemented a system of
universal access to education and training for our
employees. Moreover, in partnership with Noua ne
pasa Foundation (the eMAG Foundation) we worked
to implement programmes preventing early school
drop-out and promoting educational opportunities in
vulnerable communities.

Click here for further information on employee
programmes, and read more about the programmes
and results of the projects run by the Noua ne pasa
Foundation (the eMAG Foundation) here.
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DECENT WORK AND
ECOMOMIC GROWTH

o

OBJECTIVE 8

Decent work and economic growth

As the name indicates, the 8th objective includes
topics such as promoting an economically sustainable
and inclusive society, as well as a productive labour
market that ensures a decent living for each one of
us.

As a Romanian company, our goal is to bring added
value to the local economy through both our
presence and our operations. For this reason, we
make continuous and sustained efforts to encourage
the business environment in Romania.

Furthermore, we are engaged in developing local
infrastructures to help create new workplaces and
we invest in new sectoral technologies that facilitate
market penetration by small entrepreneurs.

Read more about our efforts to encourage the
entrepreneurial environment here, and about our
infrastructure projects here and here.

OBJECTIVE 10

Reduced inequalities

Inequality is an obstacle in the development of

a sustainable society, which is why our 10th goal
suggests a number of priorities for reducing
inequality both inside and outside national borders.

At eMAG, we have incorporated these priorities into
our internal rules of conduct, into employment and
wage policies, as well as into the contractual relations
with our partners.

Read more about our endeavours here and here.
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OBJECTIVE 11

Sustainable cities and communities

Objective 11 promotes the topic of cities and human
settlements and details the main strategic directions
for their development so that they are safe, resilient,
sustainable, and open to all.

We want eMAG's impact to be positive and long-
lasting, which is why we designed and implemented
sustainable solutions throughout our supply chain.
For the wellbeing of the citizens in Bucharest, as
well as of the areas connected to the capital city, we
electrified the delivery fleet and, in order to reduce
the regional carbon footprint, we developed the
easybox delivery network in Romania and Hungary.

Last, but not least, our new industrial park was built
according to BREEAM requirements, the world's most
important standard for sustainable buildings.

More details about our green operations are available
here.

OBJECTIVE 12

Responsible consumption and
production

A new sustainable consumption and production
model is needed in order to break the link between
economic growth and CO, emissions and its effects
on the environment, and the 12th goal details both
the necessary indicators and the objectives to adopt
this model. eMAG supports the circular economy
model and therefore, over the years, we devoted time
and resources with the purpose of offering circular
services and products to our customers.

We also want to build a more sustainable supply
chain through a new evaluation system, by
encouraging sustainable procurement among our
partners. More details on responsible consumption
are available here.
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OBJECTIVE 13

Climate action

Objective 13 highlights the severe impact of global
warming and speeds up the implementation of
specific measures to combat climate change.

Sustainable change can only be achieved through
collective efforts and concrete actions. At eMAG, the
first step consisted of an in-house analysis, followed
by the development of an integrated action plan to
reduce carbon emissions.

Therefore, we succeeded in achieving carbon
neutrality for our operations and we will continue to
improve our performance in this respect.
Furthermore, we want the fight against climate
change to become a common objective for the
business environment, which is why we launched the
Environmental Pledge, the first initiative of this kind
in Romania.

More information about our environmental actions is
available here.

OBJECTIVE 15

Life on land

Life on land is the sum of interactions between all
the planet’s living ecosystems, and the 15th goal
encompasses all actions needed to protect and
restore ecosystems and their related biodiversity.
Every human intervention upon an ecosystem entails
a number of consequences. Within eMAG, we want
these consequences to be positive and that is why
we started a series of actions intended to protect our
country’s biodiversity.

Consequently, we sealed a partnership with
Foundation Conservation Carpathia, through which

Sustainability Report 20

we intend to contribute directly to wild flora and
fauna conservation in Romania.

We are also working to transform the arid land
around our industrial park into a rich ecosystem, by
planting a forest.

Find out more about our contribution to the

protection of life on land here and here.

17 fwnecoss
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OBJECTIVE 17

Partnerships for the Goals

Objective 17 brings to the foreground and highlights
the role of strong partnerships for

sustainable development. eMAG is the promoter

of innovative ideas and solutions, which is why we
maintain the communication channels open for all
those who need our support.

Because we like to get involved, support often turns
into direct collaborations with our partners. One
example is our partnership with GreenTech, the
developer of Gold Standard, the first CO, offset
project certified on the international carbon market.

Over time, we have been working with a variety
of partners and we are proactive in promoting
collaboration towards a common goal.

Find out more about our partnership with GreenTech
here.



1. Our mission and guiding values
2. Sustainability at eMAG Raport de sustenabilitate 21
3. eMAG's pledge for combating climate change

eMAG becomes
a UN Global Compact
participan! #

To reiterate the pledge we made
in the Sustainability Plan, eMAG became a pa
the UN Global Compact, the world's largest
development initiative.

This way, eMAG reconﬁrms Its sustainable
principles and strong commltment to impl
measures aimed at Ilmltlng global warmi
accordance with the Paris Agreement.
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Stakeholder
engagement

Who do we consult with?

Our activities and products have a direct and
indirect impact on a variety of stakeholders, such as
employees, customers, business partners, suppliers,
local communities, media representatives, academic
partners, professional associations, NGOs and,

last, but not least, public institutions. Our decisions
are based on principles such as transparency,
cooperation, and care for the environment. We

also believe that, in order to be able to contribute
effectively to the sustainable development of the
Romanian economy and society, there is a need for
continuous and sustained dialogue.

The journey towards the Sustainable Development
Goals cannot be made independently. However, we
all have a unique approach to the directions and
actions which can guide us in this endeavour.

We defined this approach with the help of our
employees and external stakeholders, and we are
constantly working on its development.

We are in a continuous evaluation and learning
process and we believe that maintaining an open
relationship with our stakeholders can result in
mutual support through Romania's transition
towards a sustainable society and economy.

Engagement with stakeholders
First of all, in our consultation process, we have been

aiming to emphasize the importance of each opinion.

We have also been considering the range of expert
opinions we address, and we found it important for
each respondent to be able to relate on a personal
and professional level in their dialogue with eMAG.

For this reason, in order to fulfil these criteria and
ensure an open and honest interaction, we chose
to set up the dialogue in the form of an anonymous
questionnaire.
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In the questionnaire, we operationalised the
sustainability concept and broke it down according to
all its dimensions, resulting in 6 categories which are
relevant both individually and globally.

The internal dialogue reconfirmed the commitment
of teams and managers to address all aspects related
to sustainability and the environment, as well as for
empowerment at individual level. Aiming to obtain

a comprehensive view, we sent the questionnaire to
the employees, as well as to the eMAG department
managers. Internally, the average response rate

was of 85%, indicating the desire to contribute to

the sustainability goals both individually and at a
company level.

Among the external stakeholders,
C. .‘i the response rate was 68%, which
was more than satisfactory, as the

response was voluntary,

We enjoyed the same involvement also from our
external partners. The questionnaire was directed
to suppliers, customers, reprezentatives of central
and local institutions, local organizations and NGOs,
media reprezentatives, Romanian and European
professional associations, and academia.
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What do we report?
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Our stakeholders’ vision of priority topics is focused on the categories related to
environment, employees, operations, products and services.

According to the responses received, the primary
issues of concern are waste and packaging
management, as well as the reduction of greenhouse
gas emissions. A similar and, for that matter,
unanimous interest among the categories of
respondents was given to the impact of eMAG's
operations on the local communities.

In terms of eMAG's sector-specific matters, closer
attention should be directed towards sustainable
delivery solutions, circular economy, and our impact
on the Romanian economy. Last but not least, the
professional development of eMAG's employees
and equal opportunities at the workplace rank high
among our priorities.

The stakeholder dialogue revealed ample common
ground in terms of sustainability perception and

® Economy @ Environment @ Employees

@ Respect for human rights in the workplace

4 @ Diversity, equal opportunities and gender equality in the workplace

@ Opportunities for professional development for eMAG's employees

@ Stakeholder transparency and involvement
@ The impact of eMAG's operations on local communities

@ Impact on the Romanian economy

eMAG —Mm™M >
w

1 2 3

External stakeholders —mmmm@ ™M >

eMAG's role in Romanian society and economy.

In the questionnaire, respondents were given a list of
24 topics to which they were asked to assign a level of
relevance for the Sustainability Report, as follows:

1 Unimportant;

2 Slightly important, | consider it additional
information;

3 Important, | will read the information if it is
available in the report;

4 Very important, | expect to be provided with
more information;

The topics rated at a relevance level between 3 and 4
were included in this report.

@ Products and services @ Society @ Operations

Operational efficiency and green warehouses
Energy consumption

Sustainable delivery solutions

Management of waste and packaging
Reducing greenhouse gas emissions

Sustainability criteria in the supply chain

Employees’ health, well-being and safety

Responsible infrastructure and storage
Biodiversity (impact of operations on biodiversity)

Promoting circular economy through innovative products and services

The journey towards more responsible consumption - promoting
sustainable practices in society
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Material topics for the
Sustainability Report

The 17 topics identified by external and internal stakeholders as
material for the 2020 Sustainability Report are outlined below. These
topics are addressed in the following chapters.

ENVIRONMENT []} economy

@ Energy consumption @ Impact on the Romanian economy

@ Management of waste and packaging

@ Biodiversity (impact of operations on
biodiversity)

8
@ Reducing greenhouse gas emissions ey Bl

@ Employees' health, well-being and safety
@ Respect for human rights in the workplace

@ OPERATIONS @ Diversity, equal opportunities and gender
equality in the workplace
@ Operational efficiency and green warehouses @ Opportunities for professional development

@ Sustainable delivery solutions for eMAG's employees

@ Responsible data infrastructure and storage

PRODUCTS AND SERVICES MM sociery

@ Promoting circular economy through

! ! - @ The impact of eMAG's operations on local
innovative products and services

communities

@ The journey towards moreresponsible
consumption - promoting sustainable
practices in society

@ Transparency and stakeholder involvement

a

Sustainability criteria in the supply chain
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1AG goes gree

Chapter 3 _
eMAG's pledge
for combating
climate change

» Our path to neutrality
» eMAG's partnerships for environmental protection

» Our contribution to preserving biodiversity
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Summary and
objectives

We are committed to investing in the most advanced technologies to reduce
environmental impact, to support sustainable development in the regions
where we operate and, last but not least, to be a reference point for both the
business environment and for consumers.

Key figures
0290
Net zero carbon emissions attained for our 3,629 MWh of renewable energy
direct operations in 2020 supplied in 2021
: The Environmental Pledge,
777 tonnes of CO, avoided through -

the first endeavour that brings

carbon reduction plans s ;
P together Romania's business

environment in combating

climate change

Direct emissions offsets: 5,454 tonnes of direct
CO, emissions offset through the only certified
regional Gold Standard offsetting project
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Summary and
objectives

Achieving carbon neutrality is our responsibility towards the planet, the
future generations and ourselves. The objectives we establish every year
help us fulfil this commitment.

Objectives
@ E%\
A
10 hectares of forest planted Strengthening the Achieving carbon neutrality
near the new logistics' park in Environmental Pledge in our own operations and

2022 and attracting
new signatories

in the supply chain over the
next 10 years

Romanian wildlife conservation and support
for the creation of a National Park in the

Fagaras Mountains, together with
Foundation Conservation Carpathia
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The threat is real.

Global warming and

its effects on the
climate are a challenge
that we all feel,
cross-border and

decarbonising the _oocmil
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What is eMAG doing to address

climate change?

Our efforts are guided by the goal of decarbonising economic activities, and the
tools we developed to achieve this ambitious goal are an extension of our core

principles: technology and entrepreneurship.

Our approach to tackling climate change is a broad
one, based on best practices from the sectors in
which group companies operate.

We understand that we need to act urgently, but
action does not stop at our door, instead it needs
to be passed on and continued beyond eMAG's
operations: among our suppliers, partners, and
even competitors. Global warming does not stop
at country or continent borders, and it affects
ecosystems and populations in all the planet's
regions.

Therefore, the success of our business is closely
linked to the ability to adapt to these global
challenges and, moreover, to ensure that future
generations have access to a life that is fair and in
harmony with nature.

For this purpose, we will launch an
unprecedented initiative in Romania:

the Environmental Pledge, the first
endeavour that brings together Romania's
business environment towards undertaking
a sustainable future.

As for our direct work, it was necessary to understand
the real and quantified impact it has on the
environment. We initiated an in-depth analysis of our
business activities, measured energy consumption in
all locations, and calculated our carbon footprint by
applying the GHG Protocol methodology.

The second crucial step was to identify solutions
whereby we can reduce environmental impact. The
solutions we identified are varied and involve all the
entities and departments of the eMAG Group, as well
as of our partners.

The third step consists in offsetting carbon emissions
that could not be avoided through certified and
credible offsetting projects.
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eMAG's carbon footprint:
Our goal for 2020 was to
achieve carbon neutrality for
our operations.

We elaborated the GHG
Inventory, encompassing

all emissions generated

by the group's operations,
representing eMAG Group’s
carbon footprint.

Afterwards, we started the offsetting process for the remaining carbon
emissions through credible and internationally certified offsetting projects,
in order to achieve carbon neutrality.
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Case study
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What is the carbon footprint
and how is it calculated?

The carbon footprint represents the total carbon emissions generated by a company,
an activity, or throughout a product’s life cycle. More specifically, the carbon footprint
includes direct and indirect carbon dioxide emissions.

Scope 1
Direct operational emissions

Direct emissions fall within scope 1 and are managed
by the organization. This includes the burning of
fuels in buildings, transport by vehicles owned by the
reporting organization and refrigerant leaks (fugitive
emissions).

Scope 2
Indirect operational emissions

Scope 2 includes all indirect carbon dioxide emissions
from purchased electricity consumption, district
heating/cooling, or steam.

Scope 3
Indirect emissions from the supply chain

Scope 3 includes carbon emissions created along the
supply chain and over a product's life cycle.

Among other things, this area encompasses road
transport for commuting employees, business trips,
production of purchased materials and outsourced
activities such as freight transport, as well as waste
generated through our operations.
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eMAG Group's
carbon footprint

Scope 1 contains the fuel consumption of our fleet of
vehicles, which amounted to 1,767,237 litres of petrol
and diesel, translating into an energy consumption
of 60,256 GJ. Also, natural gas consumption was of
13,922 GJ (equivalent to 3,914 MWh) for all locations
in 2020.

Scope 2 encompasses the consumption of purchased
electricity, which amounted to a total of 14,604 MWh
in 2020. The electricity originating from

renewable energy sources was of 3,629 MWh,

Operational carbon footprint?, year 2020

9.216t CO,e
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accounting for a 25% share of the total electricity
supplied. The consumption of renewable energy
is not included in the calculation of the carbon
footprint, according to the market approach of the
GHG Protocol®.

More details on eMAG Group'’s energy consumption
are available here.

@ Scope 1 - Motor fuel
@ Scope 1-Heating
@ Scope 1 - Fugitive emissions

@ Scope 2 - Electricity
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Evolution of the
carbon footprint
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In 2020, eMAG managed to reduce its carbon footprint by 777 tonnes

of CO, or by 8.4% compared to 2019.

The reference year we use to measure progress in
terms of carbon footprint reduction is 2019. In 2020,
eMAG managed to reduce its carbon footprint by 777
tonnes of CO,, or by 8.4% compared to the reference
year.

Against a 48% growth in revenue compared to 2019,
and implicitly a growth in operations, reducing the
carbon footprint by more than 8% should be seen as
a true feat.

We intend to continue our endeavour to disconnect
economic growth from carbon emissions, considering
it a key direction in rethinking our economic model.

Find out more about the measures that helped us
reduce the carbon footprint of our operations here.

Evolution of the operational carbon footprint [tonnes of CO, equivalent], in 2019 and 2020

12.000
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Carbon intensity
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Carbon intensity for 1 USD of eMAG Group’s revenue was reduced

to 4.2 grams of CO2in 2020.

What is carbon intensity and how does it help us
better understand our carbon footprint?

The sector in which we operate is dynamic, going
through a period of transition and continuous
growth. As a result, the volume of economic activity
can change significantly from one year to the next,
and, at the same time, so can the level of carbon
emissions generated as part of the operations. For
this reason, we find it relevant to monitor both the
level of total annual carbon emissions, indicated

in the operational carbon footprint and carbon
intensity, which allows us to understand the evolution
of CO, emissions beyond the fluctuation of economic
activities.

eMAG's carbon intensity

Carbon intensity can indicate carbon emissions

per unit of measurement, either for 1 dollar of

the revenue, or per kilometre of the total distance
travelled, and it makes it possible to compare

the evolution of the level of emissions both with
previous years as well as with other market players.
The carbon intensity indicator monitored by eMAG
shows the relationship between the level of carbon
emissions and revenue over a certain period of time.

The exercise of calculating carbon intensity at the end
of each year helps us monitor the progress made in
decarbonising our operations.

Our calculation was based on the operational carbon
footprint, as related to eMAG Group's revenue stated
in dollars (USD) in 2020 and in the reference year
2019.

In 2019, the total revenue was 1,358 million USD,
reaching a total of 2,199 million USD in 2020. Instead,
the carbon footprint decreased from 9,993 t CO_e in
201910 9,216 t CO,e in 2020.

As a result, carbon intensity for 1 USD reached 4.2
grams of CO, in 2020, a reduction of 43% compared
to the reference year 2019, when 1 USD of the
Group's revenue was still generating 7.4 grams of
co

5t

Carbon intensity, 2019 si 2020
[g CO, equivalent per USD of eMAG Group
revenue]

-43%
8 7.4

5 4,2
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What is next?
Scope 3 inventory and comprehensive
carbon footprint calculation

In order to acquire a complete understanding of our environmental impact, we started
our laborious process of inventorying indirect emissions across our supply chain.

Next year, for the first time, we will measure the The reference year for Scope 3 of the eMAG carbon
level of emissions generated by our suppliers from footprint will be 2019. We chose this year because we
all the services we outsourced, by our employees on want to get a real picture of the emissions generated
business trips, by employees on their way to work, by before the COVID-19 pandemic, in a business-as-

the products we sell over their life cycle and finally, usual scenario.

the emissions generated from the disposal of such

products.
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nership

The initial scope of Foundation Conservation
Carpathia’s (FCC) project was that of protecting
alpine meadows and forests located east of Fagaras
Mountains. Starting 2012, the Foundation also began
_engaging actively in the restoration of deg'nged,:‘

“d T
. - " .

—

' CARPATHIA:

EuropeanWilderness Reserve
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What is Foundation
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Conservation Carpathia

and what does it do?

When it comes to the use of forests and forest lands,
Foundation Conservation Carpathia (FCC) predicts

a future paradigm shift. Instead of viewing forests
solely as a source of wood, FCC advocates for the
preservation of mountain forests as a means of
protecting all Romanians against climate change.
Given its natural capacity to sequester atmospheric
carbon, forest preservation is an easy and viable
measure to combat climate change. Moreover, it is an
opportunity to develop a sustainable rural economy
by virtue of environmentally friendly tourism.

Since 2009 and up until today, the project saved

over 25,000 hectares of forest in the South-eastern
Carpathians, where reforestation works also started
and protective measures were established, all for the
benefit of local communities.

The FCC project is one of a kind in Romania and it is
one of the most important conservation initiatives in
Europe.

What does eMAG's partnership with FCC involve?

Through its partnership with FCC, eMAG aims

to contribute directly to wild flora and fauna
conservation in Romania. The ambitious project
gives us the opportunity to have a local impact and
to engage in protecting the environment alongside a
competent partner with extensive experience in this
area.

In the long run and together with FCC, we
intend to save the largest possible forest
area in the Fagaras Mountains and beyond.

Another important component of our partnership
with FCC is offsetting the carbon emissions that
could not be avoided as a result of our operational
activities. In the upcoming years, we aim to offset as
much carbon emissions as possible through forest
conservation.

How do forests help combat climate change?

Forest conservation projects, ones which are part of
the biological carbon sequestration projects typology,
play an important part in combating global warming.

The forest is a natural carbon dioxide repository,

and timber and soil are the main places for carbon
sequestration over the long term. Deforestation and
the use of wood as firewood have a harmful effect
on the environment, releasing the stored carbon into
the atmosphere. Therefore, forest conservation has a
double beneficial effect on the environment through
long-term carbon sequestration in timber and soil.

CARPATHIA

European Wilderness Reserve


http://www.carpathia.org/ro/
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What does GreenTech do?

Carbon certificates

through recycling
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With an annual PET waste processing capacity of 150,000 tonnes, as well as plants in
Romania, Slovakia and Lithuania, today GreenTech is one of the most important PET

waste recyclers in Europe.

GreenTech is also a leading European manufacturer
of PET (food-grade recycled pellets) and PET flakes
(strapping product), as well as a recycled PET flakes
supplier for the production of synthetic polyester
fibre.

We partnered with Europe'’s first Gold
Standard certified company for the issuance
of carbon certificates from waste recycling.

GreenTech is the first company in Europe to

obtain Verified Emission Reduction (VER) carbon
certificates on the voluntary market resulting

from waste recycling, having received the Gold
Standard validation for the issuance of 453,000 such
certificates, the equivalent of the emissions saved by
recycling PET waste over a period of 10 years.

How does carbon offsetting work?
Carbon offsetting is a way to mitigate our

environmental impact. It can be achieved by initiating
or supporting sustainable projects aimed at reducing

GHG emissions by neutralizing or capturing them.

CO, offsetting helps balance eMAG's carbon footprint.

However, it remains an additional measure, as it
cannot substitute our CO, reduction measures.

The offsetting takes place on voluntary carbon
markets, where carbon credits are traded between
polluters, i.e. carbon-emitting companies/individuals,
and project developers who, by doing so, reduce CO,
emissions on a global level. For instance, one of the
largest carbon markets is the Gold Standard platform,
and GreenTech is the first European developer to be
certified on the platform.

We compensated 5,454 tonnes of carbon
through the only Gold Standard-certified PET
recycling offsetting project in Europe.

At the same time, we initiated a joint approach
towards achieving the goals of Angajament pentru
Mediu (Environmental Pledge), and we intend to
create more directions for a sustainability partnership
with GreenTech.

% Green|Tech

A GREEN GROUP COMPANY
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Operational carbon
footprint offsetting
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In 2020, we offseted our operations’ carbon footprint through the

GreenTech-certified project.

Our partner GreenTech is the only project developer
in the European Union who received a Gold Standard
certification for the issuing of carbon certificates
resulting from PET waste recycling. Their project is to
reduce emissions by recycling PET and transforming
waste into recycled, low carbon footprint products,
applicable across a wide array of industries. At an
early stage, we entered this partnership to reduce our
carbon footprint. In 2020, eMAG managed to offset
two thirds of the operational carbon footprint (5,454
tonnes of CO,e) through the GreenTech project, the
equivalent of scope 1.

% Green|Tech

CERTIFICATE
eMAG

Retired on behalf of eMAG carbon footprint FY21.

5.454 Gold Standard VERs,

equivalent of

5.454 tonnes of CO, emissions

Thizs cerificate represents a direct and quantifisble impact on

climate change mitigation, monitcred, verified and certified by Gold

Standard. Thank you for your contribution to cimate secusity and
sustainable development for all

(

Adirca Elena Cenes, CEO

'Gold Standard’ S S,

Scope 2 indirect emissions (3,762 t CO,e) were
offsetted through a project that protects Amazonian
forests from deforestation, and which is also Gold
Standard-certified.

For 2020, we set ourselves to offset our entire
operational footprint through projects with an impact
on the region where we operate, and to enhance our
partnerships to continue protecting the environment
at an accelerated pace.

1 south pole v
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OF CLIMATE

PROTECTION

Tris certfoate verifes that
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We saved and
conserved
conservare
350 hectares

of wild
forests.




2. Sustainability at eMAG
3. eMAG's pledge for combating climate change
4. eMAG goes green

Our contribution to
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biodiversity preservation

The impact of the DC2 logistics park on
biodiversity

The new logistics park sought certification under
BREEAM, which includes a biodiversity impact
assessment for the upcoming building. The aim

of this analysis is to ensure that biodiversity is
maintained or even improved as a result of the
project. In order to determine the situation for DC2,
we commissioned an environmental report.

The report indicates that our project has a positive
impact on the biodiversity of the area in focus.

According to the European and Romanian legislation
in force, the species existing in the proximity of the
logistics park are not subject to protection measures,
as they are used to human presence. Therefore, the
land on which we built DC2 has been classified as
“land of low ecological value”, since the plant, fauna
and insect species identified on site do not require
protective measures.

Moreover, our project will improve existing
biodiversity, as we set out to plant a forest near

the new warehouse. The total land area is about 30
hectares wide, and the area we are going to reconcile
is 10 hectares. We aim to complete the project in

the spring of 2022 and plant with the help of our
employers who volunteer to participate.

We chose different species to improve biodiversity,
and, at the same time, ensure that we maintain an
authentic mix of species in our climate zone. The
species that we will plant are: oak, Turkey oak, ash
tree, manna, and field maple.

How do we protect biodiversity in the Fagaras
Mountains, together with FCC?

At eMAG, we are glad to see that our actions have a
real impact on improving Romania's wildlife situation.

We saved and conserved 350 hectares of wild
forests.

We found a true pioneer in FCC, which helps our
passion for nature become operational and turn it
into concrete actions meant to change Romania's
future for the better.

FCC's project towards establishing the Fagaras
Mountains National Park, aims to preserve
biodiversity and even restore an ecosystem in
danger of extinction, by reinstalling indigenous
species in deforested areas and reintroducing and
protecting species of fauna which suffered as a result
of poaching and excessive hunting over the past

20 years. For this purpose, we took a first step and
saved 350 hectares of wild forests, which we kept for
conservation in the FCC forestry office.

Furthermore, FCC developed applicable solutions to
mitigate conflicts between mankind and fauna, with a
view to achieving long-term acceptance of wildlife by
local communities.

More details on FCC projects can be found here.


https://www.carpathia.org/ro/
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Summary and
objectives

Achieving carbon neutrality is the primary goal anchored in our Sustainability Plan.
This purpose is both ambitious and necessary. The plan includes emission reduction
measures identified as the most effective and compatible for our business model.

Key figures
W0
.'?‘.
— fanmnn)
1T
[ —)
The DC1 si DC2 logistics centres are The DC1 logistics centre is supplied with
BREEAM-certified, rated ,,excelent” green energy, accounting for 25% of the total
electricity purchased by the eMAG Group
Sameday established its Green delivery of For online orders, we discontinued the use of
electric vehicles for Bucharest and Ilfov on-paper invoices, consequently avoiding to
generate 43 tonnes of carbon per year
Thanks to the easybox service we reduced Thanks to the digital contracts' signing, we
the carbon footprint geberated by avoided generating 3.7 tonnes of carbon

orders’' delivery by 15.8% in 2020
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Summary and
objectives

The decarbonisation of operations is a long-term approach pursued by eMAG, for
which we make substantial efforts. The Sustainability Plan provides a set of measures
to reduce our carbon footprint and brings added value for a sustainable future of our
business.

Ojectives

s
=
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Photovoltaic panels with a capacity of 1 MW Sameday will extend its Green Delivery
will supply the DC2 warehouse fleet to 100 electric vehicles by the
with green energy end of 2022

~ We will build new entr s in li We aimed to certify the easybox service as

E

sustainable and we will extend the locker
network to 2,500 units in Romania
and Hungary, and will launch the
first lockers supplied with energy
from renewable sources
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Even though
our operations
grew in 2020,
our carbon
footprint
decreased.

We are proud of this result, which confirms-the
effectiveness of the-measures taken at eMAG's
operational level. We will continue our endeavours
in this regard, and we will also monitor our progress
in the upcoming years, achieving a minimum level
of carbon emissions.
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Sustainable buildings

Our logistics centres

Reducing energy consumption in warehouses is one of the measures we identified as
relevant for reducing the carbon footprint.

In this respect, improving energy efficiency is a key

issue that we considered when building the new DC2 What score can the DC2 logistics centre obtain?
logistics centre. For the DC2 logistics centre, we obtained an interim

BREEAM certificate covering the design and build
For its design and construction, we researched stage, as well as the execution commitments. The
and made use of the latest and most sustainable score for the BREEAM Design Stage certificate is
tehnologies available on the market. The building is 71.50%, “excellent” rating.

currently under construction. The entire project will
be BREEAM-certified, the international standard for
sustainable buildings.

We are building the new logistics centre

by applying sustainable, BREEAM-certified WV 2+ ) /
technologies. ~ -
2+ 4 Eb 4
How does BREEAM work? < =
BREEAM is a collection of standards aiming to attain 7 ' HN N

a low environmental impact, as well as superior
comfort conditions. The requirements of the BREEAM
standard influence the project from as early as its The final certification of the DC2

design stage, until the time of execution. logistics warehouse is currently in

progress, and we aim to confirm the

At the design stage, we monitor how the previously achieved performance for the
requirements are applied and how studies and construction phase as well.

analyses are carried out to find the most appropriate
method to implement these specific requirements.
During the execution phase, the organization of the
site is monitored to ensure safe and healthy working
conditions for employees, as well as to reduce the
environmental impact of construction works.

The materials and solutions used are also monitored
on site, to ensure permanent compliance with the
principles set at the design stage.
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What are

the plans for
certifying the
existing
warehouses?

For the existing warehouses, we are in the
process of obtaining a certification specific
for existing buildings, BREEAM In-Use.

We use V6, the latest version of the BREEAM In-

Use standard, published in May 2020, aligned with
the standard for the new buildings and including

a number of requirements in addition to current
European and global concerns: adaptation to climate
change, resilience, carbon footprint, and circular
economy.

For the DC1 logistics centre, we obtained the BREEAM
certification for existing buildings, with the rating
“excellent”.

A BREEAM In-Use certification is a lengthy process. A
buildings’ assessment is carried out at a first stage,
followed by a series of recommendations.

Some recommendations can be implemented

in the first evaluation cycle. The remaining
recommendations will be analysed and will constitute
a plan to improve the long-term sustainability of
buildings.

The BREEAM In-Use certificate has a limited
validity. The assessment is repeated after 3 years,
thus undergoing a continuous improvement

and monitoring process regarding buildings’
sustainability.



Decarbonising the
economy by 2050 is

a top priority for the
European Union and
reaching this objective
requires a joint effort.

The solution is to break the connection between
economic growth and carbon emissions, a mission
that individual companies need to integrate into their
business plans, taking into account the specificities
of their area of activity.
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Case study
On-site photovoltaic
energy generation

Thanks to photovoltaic panels, we will avoid emissions
of approximately 291 tonnes of CO, per year.

In preparation for the BREEAM certification process,
a feasibility study was developed in order to identify
the most appropriate technology for clean, low
carbon or zero carbon energy supply.

The study analysed various technologies for
electricity generation and/or supply: connection

to the electricity grid, solar panels, photovoltaic
panels, wind turbines, and cogeneration systems for
electricity and heating.

The analysis showed that a system of photovoltaic
panels is the most sustainable option for the DC2
logistics warehouse, the other solutions being
impractical both in terms of financial investment and
in terms of carbon avoidance potential.

The reference indicators
analysed in this study were:

. Energy generated per year

Photovoltaic panels have a capacity of 1 MW and . Avoided carbon dioxide emissions per year

1
2
will supply clean electricity for the buildings. The 3. Life cycle costs
expected consumption is of 1,216 MWh per year,

which otherwise would have been supplied from the 4

national grid.

. Local planning criteria, including land use and
noise

5. The feasibility of heat or electricity export - or
both - from the system

6. Available funds/grants



Currently,

20.4% of GHG
emissions within
the European Union
originate from road
transport and
decarbonising
transportis one
of the Euripean
Union's top
priorities.
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eMAG Green Delivery
Electrification of

the delivery fleet

We will expand the Green Delivery fleet to
100 electric vehicles by the end of 2022.

For road transport, reducing CO, emissions by 50% is
the interim objective of the European Union by 2030.
It is only through a joint effort on behalf of all the
actors involved that we can achieve this ambitious
and necessary objective.

Following an internal analysis, we included this
objective and the related measures that will help us
achieve the European targets in our sustainability
plan.
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The objective is to gradually renew the utility vehicles
fleet by replacing traditional fuel-based cars with
electric delivery cars.

In order to reach that target, we aim to expand the
Green Delivery fleet to 100 electric vehicles by the
end of 2022.
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How does Green Delivery help
reduce carbon emissions?

In January 2020, we launched the Green Delivery
service, based on the delivery of parcels using 100%
electric vehicles. In 2019, 19 Nissan E-NV200 utility
vehicles, each of them with a capacity of over 200
parcels and an autonomy between 200 and 300 km,
delivered parcels to Bucharest and llfov County.

Charging stations are powered with renewable
energy, and, in the future, we also intend to expand
eMAG Green Delivery to easybox deliveries.

How does Green Delivery help us reduce carbon
emissions?

Carbon emissions generated from the combustion
of used fuels are covered by scope 1. Consequently,
traditional diesel or petrol vehicles owned by the
organization are included in this category. Instead,
electric vehicles do not generate emissions from fuel
combustion and are therefore not included in the
eMAG Group’s scope 1.

The main sources of pollution of an electric vehicle
lie in the manufacturing process, in the consumption
of electricity over its life cycle and in its end-of-life
disposal.

The three sources of pollution are included in the
carbon footprint of the electric vehicle manufacturer.

The vehicle owner accounts for the carbon emissions
generated by scope 2 electric vehicle charging, if the
energy used is supplied by the national network. If
energy from renewable sources is used for charging,
the owner no longer accounts for it.

SAMEDA

How did we reduce our carbon footprint through
the Green Delivery fleet?

The electric utility vehicles used for the eMAG
Green Delivery services are assigned for delivery in
Bucharest and Ilfov.

Over the past year, they travelled 478,800 kilometres.
If this distance had been covered using conventional
fuel vehicles, 52,668 litres of diesel fuel would have
been used.
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52,668 litres
of diesel fuel

This way, Green Delivery helps reduce our fleet's
carbon footprint.

More specifically, with Green Delivery we reduced
our last-mile delivery carbon emissions by 6% in 2020
compared to the previous year. Hence, we avoided
emissions of 142 tonnes of COe.
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How will the Green Delivery
service help us reduce carbon
emissions in the future?

For 2022, we set out to expand the Green Delivery
fleet and reach a number of 100 cars. If we were to
replace the conventional car fleet with 100 electric
cars, we would achieve a 72% decrease in the
emissions generated by last-mile delivery with our
own cars, which translates into avoiding emissions of
1,647 tonnes of CO,e.

However, given that our economic activity has
doubled this year, we consider expanding our fleet
of electric utility vehicles and starting a phasing out
process for traditional fuel-based cars.

This way, we ensure economic predictability
and, at the same time, maintain our
commitment to decarbonise transport.

However, given that our economic activity has
doubled this year, we consider expanding our fleet
of electric utility vehicles and starting a phasing out
process for traditional fuel-based cars.

In order to meet the European objective of reducing
CO, emissions by 50% in road transport by 2030,

we will continue analysing the most efficient and
sustainable technologies on the market. We will

also investigate ways to reduce the level of carbon
emissions generated by heavy-duty transport, so that
we may adopt a leading role in this area, as well.

The level of carbon emissions avoided through Green Delivery in 2020 and the 2021 forecast

2020

142t CO. e

avoided throug%
Green Delivery

@ 96% - Conventional fleet

@ 4% - Green Delivery fleet

2021

745t CO_ e

avoided throug%
Green Delivery

@ 75% - Conventional fleet

@ 25% - Green Delivery fleet
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Easybox

Sustainable last-mile

delivery

The highest CO, emissions in e-commerce are
generated by last-mile delivery. For example, if we
look at a product purchased online, the carbon
footprint is generated mostly through last-mile
delivery (42%), packaging (27%), and energy
consumption in buildings (19%)°.

We analysed the most effective ways to reduce

the emissions produced by last-mile delivery.
Therefore, we implemented easybox, an efficient
and sustainable delivery service. At the same time, it
allows us to significantly reduce our last-mile delivery
emissions.

How does easybox work?

At the end of 2018, Sameday launched the easybox
delivery service, a network of secure digital lockers
which safely store parcels until they are collected by
customers.

At the moment, the easybox network includes 2,386
units in Romania and Hungary and it will continue to
grow, up to 2,500 units in 2022, helping reduce traffic
in cities, while also reducing emissions generated

by last-mile delivery. Using new technological
developments, in 2020 we also introduced the
product return function through the easybox
network.
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How did the number of orders delivered to
easybox lockers evolve in 2020?

We saw an increase of around 300% in the orders
delivered to easybox lockers in 2020, compared to
the previous year, for products sold and delivered by
eMAG and Fashion Days in Romania and Hungary.

Carbon footprint of an online order

@ 42% Last-mile delivery
@ 27% Packaging

@ 19% Energy in buildings
@ 12% Others
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How did the number of
orders delivered to
easybox evolve in 2020?

The adoption rate for using the easybox service also improved among our
sellers. While in 2019, out of all orders sold by us and our partners in the
marketplace, 5% were delivered to an easybox, in 2020 this percentage rose
to 16%.

The evolution of products sold by eMAG and Fashion The evolution of deliveries of products sold by eMAG

Days (Romania and Hungary) compared to standard and Fashion Days through the Marketplace to

delivery types easybox lockers (Romania and Hungary) compared
to standard delivery types

6% 5%

\

668,923

orders delivered
to easybox in 2019

3,161,004

orders delivered
to easybox in 2020

@ Other delivery types
@ Easybox delivery

1,022,234

orders delivered
to easybox in 2019

5,107,022

orders delivered
to easybox in 2020

@ Other delivery types
@ cEasybox delivery



3. eMAG's pledge for combating climate change
4. eMAG goes green
5. Towards a more responsible consumption

How does
easybox
contribute to
lowering
carbon
emissions?
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By comparing easybox delivery with standard delivery
services -courier, post office or showroom delivery,
we see a gradual transition in favour of the easybox
service in the past year when compared to previous
years. This transition translates into a net decrease in
carbon emissions generated by last-mile delivery.

If we consider a standard delivery by courier, the
parcel is delivered to the customer at the indicated
address and this involves an average carbon footprint
of 300 grams of CO,, depending on the distance
travelled from the warehouse to the customer's
address, the load of the delivery vehicle and the
number of attempts until the parcel is delivered.

Also, a delivery to the showroom or post office
generates 3 to 6 times more carbon emissions than

a delivery to easybox, because the customer must
travel (generally by personal car) to collect the parcel.
Instead, with easybox, we offer our customers

a delivery solution which is both modern and
environmentally friendly. On average, delivering a
parcel to easybox only generates 14 grams of

CO.5.

The easybox network is increasingly dense in urban
areas and customers have the possibility to walk

to the nearest one to collect their parcel. At the
moment, we reached a number of 371 active easybox
lockers in Bucharest (not including lifov). In relation to
a 228 kma2 city area, the density of the network is, on
average, of one easybox for every 615 m2,
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The easybox
network in
Bucharest

Sustainability Report
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Why is easybox a

sustainable service?
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Easybox is one of the most modern delivery solutions in the world, and it helps
reduce carbon emissions due to the low number of trips a car has to take to

finalize an order.

According to calculations, if a parcel delivered by
courier produces 300 grams of CO,, a parcel delivered
via easybox will only generate 14 grams.

How did we reduce our carbon emissions using
easybox lockers?

Thanks to the easybox service, we managed to
reduce our scope 1 carbon footprint emissions by
15.8% in 2020.

The number of parcels delivered through easybox in
2020 was more than three times higher compared to
the previous year.

Thanks to this increase, we managed to avoid
emissions amounting to 612 tonnes of CO,e,
translating into a reduction in scope 1 emissions by
11.2%.

On the other hand, when comparing the current
situation to a scenario where the easybox service
does not exist, we discover that we actually avoided
862 tonnes of CO,e, which means a 15.8% reduction
in scope 1 emissions.

In the future, photovoltaic energy will
help us further reduce carbon emissions
generated by easybox.

We are currently conducting a study on the reduction
of carbon emissions generated by the electricity
consumed by the easybox network. In this respect,
we developed a prototype powered by electricity
from photovoltaic panels.

Using this technology on a large scale, we will
significantly reduce the carbon footprint of the
easybox network. We will detail the technical
specifications, as well as the level of the avoided
carbon emissions, in our next sustainability report.

Emissions avoided’ due to the easybox service in
2020 [tCO.€]

1000
750
500

250

compared to the
scenario with 6% of
deliveries to easybox easybox

compared to the
scenario without
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Direct carbon
emissions decreased
by 15,8 % due to

the easybox

service

Thanks to easybox, we
avoided 862 tonnes of CO2
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Recycled and recyclable

Combating pollution
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through environmentally

friendlier packaging

Emissions generated by packaging contribute an average
of 27% to the carbon footprint of an online purchase

To reduce the environmental impact of our
packaging, we established a set of measures in our
sustainability plan.

For the products we sell and deliver, as well as the
products that our marketplace partners sell and we
subsequently deliver, we implemented clear internal
procedures and rules which are constantly improved
and developed, in order to protect the environment
and reduce pollution. We are actively concerned
with matching the delivered products to the size of
the delivery packaging, as well as with reducing the
packaging volume.

Measures for a more efficient packaging process

Very small products are packed in bubble wrap
envelopes, and larger products or multiple products
from the same order are placed in boxes with bubble
wrap or paper, optimizing the packaging procedure
and shape.

We also possess delivery boxes in different sizes,
chosen in order to cover the entire product range,
while allowing the simultaneous shipment of several
products.

When packing the products, it is mandatory that the
employee in charge consults a programme which
indicates what packaging and type of box should

be used for the specific parcel, preventing the
production of large quantities of packaging waste.

The plastic bags and cardboard boxes we use in

the process are made entirely of recycled and 100%
recyclable materials.

il
&

Boxes of individual dimensions for the lowset
possible packaging quantity

R

We use packaging made of recycled
and 100% recyclable materials
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Order
consolidation

Orders are subject to a consolidation process, so
that products from the same order, having to reach
the same recipient, are delivered in a single parcel,
thereby reducing the packaging waste generated.
We do our best to consolidate orders, but there are
situations where it is not possible.

These situations are:

> When ordering products from different categories,
which cannot be delivered in a single parcel (for
instance, food products ordered with non-food
products, such as detergents, cannot be delivered
in the same parcel without affecting their safety);

> When ordering products located in different
warehouses.

We will continue to analyse the most advanced and
sustainable package-reducing solutions available on
the market. Moreover, we take into account further
involving our customers, with a view to accurately
informing them regarding the selective collection of
plastic and cardboard packaging.

The consolidation process helps us reduce
packaging waste
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Responsible
services for
consumers
and the
environment

We support technology and
digitisation. We digitised bureaucratic
processes both internally and in
relation to our customers and
partners, which incurred a great
benefit for the environment: reducing
paper consumption.

Electronic invoices

At eMAG, we implemented the electronic invoicing
process. All invoices for the products we sell 8 are
now issued electronically.

Electronic invoices can be found in the customer
account, next to the billing and delivery information
for that specific order. Thanks to electronic invoicing,
we avoided generating 43 tonnes of CO, over the past
year.
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43 tonnes

of CO2 avoided
through
electronic
invoicing
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Electronic signature

We implemented a solution that allows for Thanks to this solution, we avoided 3.8 tonnes of CO,
documents to be signed electronically. The solution is in 2020. Furthermore, we spared 1,393 kilograms of
made available to partners free of charge, so that all wood and 259 kilograms of waste.

documents can be signed electronically. We therefore
avoid printing contracts and sending them by courier,
to be hand-signed.

Electronic signature and its environmental impact

]

5,190 3,7t
electronic files avoided carbon
1,4t 259 kg

saved wood avoided waste
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Return with a low
environmental impact

The return process is now fully automated and is carried out electronically. We
discontinued the use of printed labels and forms, and all information is provided by
filling in an electronic form in the customer account.

How do returns to eMAG work?

Occasionally, after receiving the parcel from the
courier or collecting it from either the showroom,
post office or easybox, the customer decides to
return the product. Product reversal and value
refund to the customer is performed after the
products undergo a technical check in the AfterSales
warehouse (AFS) and the return sheet is closed.
For certain categories of customers, proven to
make responsible returns, who saved their bank
card in their eMAG account and choose to return
the product at an easybox, the money is refunded
automatically on the credit/debit card, within 30
minutes after loading the package into the locker.

Return rate

In 2020, the return rate decreased to 7.65%, from
8.17% the previous year. For us, fewer returned
products equate to more satisfied customers, but
also a lower environmental impact. Each returned
product needs to take at least one additional trip:
from the customer back to our warehouse.

Returns through easybox

In addition to our efforts to help customers make
information-based purchasing decisions, we
implemented another mechanism that will help
reduce carbon emissions incurred by returned
products: returns through easybox.

We introduced this procedure last year and, from
the very beginning, we noted the customers' interest
in returns through easybox: the share of easybox
returns reached 6%.
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Electronic warranties

Since the introduction of warranties in electronic format, we
avoided the production of 1.7 t CO, over the past two years.

We digitised not only the invoices and the return
forms, but also the warranties for a large number
of products, mostly electronics and household
appliances.

Electronic warranties and their environmental impact

= Q

333,576 warranties 1,7t
issued electronically avoided carbon
640 kg 119 kg

saved wood avoided waste
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Summary and
objectives

At eMAG, we are committed to promoting and encouraging the circular
economy. We want to promote the importance of extending our products’
and our partners’ life cycles.

Key figures
1+
o =
Sales in the resealed category have We have added 6,557 unique products
increased 26% over the past year which meet sustainability criteria on the
fashiondays.ro platform

We launched Taraba digitala (Digital Stall), on the We are in the process of implementing a system for
Tazz by eMAG platform, where customers can order the regular monitoring and evaluation of suppliers

fresh fruit and vegetables directly from small producers based on ESG® criteria
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Summary and
objectives

We believe that by extending our programmes we can provide our customers
with enough information and alternatives, in order to encourage informed
decisions and responsible consumption. We are constantly working, both
internally and externally, to build sustainable principles with our partners,
subcontractors, and customers.

Objectives
Promoting our partners' sustainable Informing our customers about the
products and new opportunities to correct collection and recycling
encourage local production of delivery boxes and packaging
o ° — — =
Expanding the Buy-back programme and Improving sales
integrating the new circular services in the resealed product category

into our offer
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What is a circular
economy?

Fundamental to the circular economy is raw material, which, after each use,
re-enters the production cycle.

The principal tools of the circular economy are Instead, in a circular economy, products are
refurbishment, recycling and reuse, through which a designed in a sustainable manner, as raw materials
product's lifespan can be extended. for production originate from a previous life cycle.
If the particular product is at the end of its life cycle, Moreover, through a variety of services, such as
parts of it can be recycled and reused, or it can reuse, refurbishment, repair, and recycling, raw

be used to obtain the necessary raw materials to materials will keep their initial value and their
make a new quality product. More specifically, the disposal can no longer be an option, as it would
circular model encourages resource efficiency, by translate into an economic loss.

reintroducing them into the production cycle.

Currently, the perspective on production and use of
products is rather linear, as they are inappropriately
replaced or disposed of, oftentimes in a good
operating condition. The direct consequence of

this practice is the inefficient use of raw materials,
consequently wearing them out. Moreover, waste
accumulation, as well as the efforts to eliminate it
are associated with significant costs, both financial
and social.
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Fundamental principles of
circular economy

Circular economy is a production and consumption model involving sharing,
reuse, repair, refurbishment and recycling of the existing materials and
products to the greatest extent possible.

DESIGN

RECYCLING

RESIDUAL
WASTE

CIRCULAR
ECONOMY

PRODUCTION

COLLECTION PROCESSING

CONSUMPTION DISTRIBUTION
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Status quo

The European
review

Since 2004, in the European Union, the total amount of waste generated by
economic activities has been around 2.2 billion tonnes per year, the peak of
over 2.3 billion tonnes being reached in 2018.

As a benchmark, this equates to an yearly average Statistics highlight the need for change and confirm
production of half a tonne of waste per European the fact that the current system no longer works.
citizen.

The European Commission estimates that the world
population will grow to 8.5 billion people in 2030
and 9.7 billion in 2050, given the fact that in 2021
the global population reached 7.8 billion. It is also
estimated that, every two decades, the global GDP
will double - with significant revenue growth indicated
per capita, stimulated by the proportional growth in
terms of demand and consumption. Such dynamics
also entail a double use of natural resources
inevitably resulting in unsustainable pressure on the
environment (climate change, pollution).

70% more waste produced globally

Ol

@ 3 planets Earth needed to ensure
resources in 2050

o0 8.5 billion people by 2030

Without a significant paradigm shift, global °5 9.7 billion people by 2050

consumption needs would require the resources of 3
planets Earth by 2050. By then, the estimations show
that the waste generated yearly will grow by 70%.
Therefore, at the current rate, plastic materials will
reach a point where they represent 15% of the global
carbon footprint and 20% of the oil consumption™
over the next 30 years.
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A new life for
our products

Circular economy in the eMAG business model

WE PROMOTE THE DEPANERO
RESEALED PRODUCTS REPAIR SERVICE
We extend the life cycle of We introduce the Depanero
returned products by reselling reapir service for products
them at a lower price purchased through eMAG

REPAIR

O ‘aResaLE

BUY-BACK

WE HANDLE AN
ENVIRONMENTALLY-
FRIENDLY RECYCLING
PROCESS

As part of the Buy-back
programmes, eMAG handles
the appropriate recycling of
the products recovered
from customers

WE DEVELOP A WE CONDUCT ONLINE
LEASE SERVICE BUY-BACK CAMPAIGNS
We work on developing a lease Upon placing an order on the
service for electronics platform, the customer can

check the Buy-Back option. At
the time the new product is
delivered, the courier also picks
up the old household appliances

WE PROMOTE
REFURBISHMENT
SERVICES

We invest in developing
reconditioning services for
electronic devices
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Our circular
services
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We want to contribute to the creation of a more sustainable future, and change
must also take place in the markets where we operate, by encouraging the circular

economy model.

The first step towards circular economy was the
resealed products section, used by eMAG for more
than 10 years. It helped us increase the life cycle of
products, which re-enter the user circuit at a lower
price. By giving value to resealed products, eMAG
helps reduce the quantity of generated waste. Also,
to support this strategic direction, eMAG participates
in the government's household appliances scrappage
scheme, which provides incentives for the purchase
of energy-efficient products.

Online buy-back

Beyond the obligation to collect household
appliances as part of the scrappage scheme, upon
customer request, we developed our own buy-back
programme through which we offer gift cards worth
RON 150. Those cards can be used to purchase new
household appliances in exchange for old ones.

This way, when placing an order on the website,

the customer can check the “buy-back” option, and
upon receipt of the new product, they hand over

the old product to the courier. Later, the collected
waste is handed over to our recycling partners. This
ensures that electronics are recycled instead of being
landfilled.

We initiated an informative campaign in this regard,
in order to familiarize consumers with the buy-back
programme and its benefits.

Offline buy-back

We also run buy-back programmes in showrooms,
focusing on programme mobile phones. Customers
can hand in an old phone which is assessed, and

in exchange they are offered an amount which is
deducted from the value of the new phone they
purchase. Afterwards, used phones are sold to a third
party. In the past two years we purchased 1,120 old
mobile phones from customers.

The Government'’s household appliances
scrappage scheme

The RABLA programme is financed by the Romanian
state to boost recycling of used electrical appliances.
Voucher usage is subject to the delivery of a waste
item, and the value of the voucher depends on the
type of product to be purchased (RON 200-400).

Sales of resealed items increased by 26%
over the past year

eMAG's customers started to increasingly appreciate
the resealed products category, being aware that they
can receive a functional product, lacking aesthetic
issues, or having minor wear and tear caused by
previous opening of the packaging.
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Case study

The Depanero
repair service

In 2020, 227,938 products were recovered through the Depanero repair
service. Depanero provides electronic and household appliances repair
and diagnostic services, assembly and installation of various pieces of
equipment, such as air conditioning equipment, stoves, ovens, clothes
driers or washing machines.

Number of repairs performed in 2020

RN AR R

Romania Bulgaria Hungary
205,311 14,184 8,443

*4114 §
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Sustainable procurement

eMAG’s Supply Chain

Through a dedicated evaluation
system, we will create a more
sustainable supply chain in the future.

At eMAG, we are motivated to improve our
performance in the area of sustainability and the
sustainability plan is our primary tool for monitoring,
measuring and implementing the most effective
measures that will help us reach our goal to become
a sustainable organization.

However, the road ahead is long, and we cannot
travel alone. The success of our business, particularly
performance in the field of sustainability, also
depends on how our partners conduct their own
businesses. Interconnections in supply chains

are varied and complex. The actual field in

which we operate is a very good example of the
interconnection level between companies, business
sectors, and entire economies.

The products we offer on our platforms are often
manufactured by other Romanian or foreign entities.
Manufacturers, in turn, have a wide network of
suppliers, customers and intermediaries. However,
as retailers, we are the link between end consumer
and manufacturer. Therefore, for us, a commitment
to becoming a sustainable company also represents a
commitment to becoming a member of a sustainable
ecosystem. Consequently, in order to create a
sustainable ecosystem, knowing your business
partners very well is a must.

For this purpose, we started a comprehensive
analysis and design process, which will result in

an advanced system for assessing our suppliers.
The system will be both holistic and personalized.
Depending on the types of commercial contracts we
have with our partners, there will also be different
rating streams, and the system will allow us to
evaluate comprehensive sets of criteria.

The sets will include criteria in various areas, such as
compliance, legislation, finance and ESGS.

We carried out a comprehensive analysis of
interdependent criteria for the ESG sets and
identified the most effective procedures for different
groups of commercial contracts. Among other things,
the system will measure the suppliers’ environmental
performance in terms of consumption of energy,
water and other natural resources.

It also includes criteria which ensure fair working
conditions, such as payment of decent wages, respect
for employees' rights, prohibition and prevention of
forced labour and child labour, as well as governance
criteria, namely provisions for ethical business
conduct, anti-corruption and integration of similar
standards (ESG) in own procurement processes.

We aim to launch the system in the upcoming year,
and we are convinced that, through this endeavour,
we will be able to help create a more sustainable
business environment in Romania.
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Case study

Sustainable products on
the Fashion Days platform

On the fashiondays.ro platform, we already sell
6,557 products that meet the sustainability criteria,
as certified by the documentation received from
suppliers.

Sustainable products can be more easily identified on
the website, thanks to a special label associated with
them. We will also introduce a dedicated filter, so that
our customers can easily find sustainable products
from any category. These products can be viewed in
the dedicated section:

WOMEN ® MEN ®

Among the projects conducted in the field of
sustainability, we mention the launching of a mini-
collection of clothing and accessories made entirely
of organic cotton, with the following certifications:

STANDARD 100 by OEKO-TEX

Fair wear

Global Organic Textil Standards GOTS
PETA

11l

To learn more about Fashion Days’ sustainability
projects, click below.

EAsHiON T3 DAys

TOTUL DESPRE
SUSTENABILITATE

FASHION [ DAYS


https://www.fashiondays.ro/s/sustenabil-w/
https://www.fashiondays.ro/s/sustenabil-m/
https://www.fashiondays.ro/s/mini-colectie-fashion-days/
https://sites-ro.fashiondays.com/sustenabil/
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Case study
Support for agricultural producers
through Tazz by eMAG

Tazz by eMAG supports local producers through Taraba Digitala (Digital Stall), a
category recently introduced into the platform, quickly delivering fresh fruits and
vegetables directly from small market producers, as a result of a partnership with
eAgricultor.

35 local producers are registered so far, and
consumers have a choice of 26 vegetables, including
Romanian tomatoes, fat Romanian tomatoes,
cucumbers, green and red bell peppers, Kapia
peppers, courgettes, eggplants, potatoes, hot
peppers, leek, carrots, spinach, kohlrabi, garlic,
lovage, orach, and dock, but also nine types of fruit,
including golden apples, red grapes, raspberries,
strawberries, apricots, cherries, and quinces.

The products originate from all regions of the
country, depending on the specific soil and climate.
For example, in high season, grapes are purchased
from producers from Moldova or the surrounding
area, tomatoes originate from Baleni Sarbi,

Dambovita county, peppers from the Oltenia area, A 7
and potatoes from Lunguletu, Dambovita county. G|
P B! fa county
The project was initially implemented in Bucharest 35 small local producers 26 vegetable varieties
and is to be extended to all cities in the country sell through Tazz by and 9 fruit varieties are

where Tazz by eMAG is present. At the same time, EMAG avallable

the partnership with eAgricultor aims to accelerate
the number of producers involved in the project to
support #localtaste and local harvest.

= o b 4 4
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Our impac

» Our impact Romanian labour market
» Our impact on the Romanian entrepreneurial environment

» Our impact on the Central and Eastern European region
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Summary
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Through our economic activities in 2020, we contributed to the development
of Romania's GDP by 0.5%, created and sustained 52,871 jobs, offered
development opportunities for our partners and kept expanding our services

in the region.

Key figures

In 2020, eMAG generated a gross value-added
equivalent to 0,5% of Romania's GDP

000

1TL

Every workplace created and supported at
eMAG generates 7 other workplaces in
Romania's economy

o

Through eMAG Ventures we provide
entrepreneurs with an investment fund
of 10 million euro

, 8
.

The number of Romanian retailers
present on the Marketplace platforms
in Romania, Hungary, and Bulgaria
reached 29,958.

1,196,721 Romanian products
listed through Deschide Romania
programme
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Our impact on the
Romanian economy

We are a Romanian e-commerce company, with a significant
contribution to strengthening this sector, and an important
impact on the national economy.

Added value in economic sectors

According to the results of a research study carried
out by Roland Berger for eMAG in 2020™, our
operations generated a gross added value of RON 4.8
billion in the national economy, which is roughly the
equivalent to 0.5% of Romania's GDP.

In 2020, approximately one third of eMAG's total 4. 8
contribution to Romania’s GDP was generated by

its own operations.

BILLION RON
TOTAL IMPACT

The research took into account eMAG's own activities (~0,5% of GDP)
carried out in Romania (direct impact) and the effects
generated in the supply chain, resulting from the
interactions with local collaborators'.

eMAG's activity in Romania generates added value
not only in commerce (the field where we carry out
our main activity and where we have the greatest
impact), but also in the area of services, especially in
the field of post and courier services.

@ eMAG's directimpact

@ Indirect impact on other economic sectors
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Our impact on the
Romanian labour market

Every workplace created and supported at eMAG generates, in its turn,
7 other workplaces for the remaining Romanian economy.

In 2020, eMAG created and supported 52,871 jobs
in Romania, thus contributing to the country's
development.

We rely on technology, and this entails high economic
efficiency and substantial input to the country's
development, significantly contributing to economic
growth and job creation.

52,871

TOTAL IMPACT

(~0.95% of total employees
in Romania)

In 2020, through its activity, eMAG supported 52,871
jobs in the Romanian economy, representing 0.95%
of the total labour force in Romania®.

This means that, in 2020, a job created by eMAG
generated 7 additional jobs in the economy. Our
operations have a multiplier effect, generated
throughout the supply chain of our Romanian
collaborators.

The sectors where eMAG has the highest impact
in terms of workforce are the wholesale and retail
sector, postal and courier services, but also the IT @ <MAG's impact

sector. ) ) .
. Indirect impact on other economic sectors
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Our impact on the Romanian
entrepreneurial environment

eMAG accelerates the digitization of Romanian companies, develops
online entrepreneurship, and supports companies’ migration towards

the digital economy.

We strongly believe that, through collaboration and
cooperation with our partners, we can contribute
to the sustainable development of the Romanian
economy. We are also aware of the versatility of
the sustainability concept, and our actions and
programmes aim to provide our partners with the
mechanisms, tools and advice needed to build their
individual path to success. We support transparent
and effective communication and we believe in
development based on informed decisions.

Globally, the economic reality was redefined by the
events in the recent years. The context outlined by
the pandemic played a catalytic role in defining the
digital economy as a fully-fledged economic

Our programmes follow three strategic directions:

Digitization, export of
— innovative solutions, best
practices and consultancy

Marketplace

Fulfilment by

*  ©MAG

Academy

Promoting small producers,
preserving national cultural

dimension. Moreover, social restrictions highlighted
both the importance of e-commerce and the role of
the internet and technology in facilitating interaction
between professionals and consumers.

With a 20-year activity in Romanian e-commerce, we
have a responsibility to give back to the society in
which we developed. As a result, our programmes
support the development of local businesses
through the export of information, best practices and
technology, as well as through investments.

Development of Romanian
entrepreneurial ventures

DESCHIDE eMAG

OMANIA Ventures
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Digitization and

innovative solutions
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We are one of the best-known brands in Romania and we have a
responsibility to give back to the society in which we developed.

We undertook the role of a promoter of the
e-commerce sector in Romania from the very
beginning. Our vision was to create a business model
that serves both customers and other businesses

in Romania. While customers can save time and
money by buying online, other businesses have the
possibility to sell products and services anywhere in
the country and beyond, via the eMAG Marketplace
platform.

eMAG Marketplace, Fulfilment by eMAG, and
eMAG Academy

Launched in 2011, eMAG Marketplace became the
most relevant online sales platform in Romania,
providing retailers with the opportunity to present
their product offers to a strong customer base.

The platform is an additional sales channel for
businesses that want to expand online. It was
optimized in order to allow retailers with a pre-
established online presence to synchronize their own
store with the platform, regulating the commercial
flow. Furthermore, the presence and activity of
eMAG Marketplace is not dependent on technical
knowledge. Anyone can do it. Our partners have
access to a variety of live tools to monitor and analyse
the progress of their activity and performance in real
time, as well as customised recommendations, alerts,
and messages to notify them if action is needed on
their part.

Because eMAG pledged to help partner companies
overcome the barriers they encounter in the
development process, in 2021 we launched the
Fulfilment by eMAG (FBE) programme.

The programme relieves entrepreneurs of the worries
associated with logistics processes: from goods
handling, storage, order receipt, delivery-to-return
and after-sales services. This way, entrepreneurs can
focus on their own business growth.

Fulfilment by eMAG

3 Goods receipt

Storage

Pick and Pack

Invoice and AWB issuing

Delivery of parcels to the
approved courier

Simplified return process

BB — § « @ « § « O «
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eMAG Marketplace
Growth, year after year

The companies registered on the eMAG Marketplace platform
start seeing turnover increase in their first listing year.

In 2021, the number of Romanian retailers active In 2021, Romanian retailers’ sales on the three
on the eMAG Marketplace platforms in Romania, Marketplace platforms registered an average increase
Bulgaria and Hungary reached 29.958. of 11%, compared to 2020, finalizing 15.8 million

orders worth 2.8 billion RON.
In Romania, eMAG Marketplace brings together
companies from all counties, which have the
possibility to operate outside the local market and to
present and sell their products nationwide or even
abroad.

Romanian retailers active on the Marketplace platforms in Romania, Hungary, and Bulgaria

@ Romanian retailers on the Romanian Marketplace

@ Romanian retailers on the Hungarian Marketplace

@ Romanian retailers on the Bulgarian Marketplace

Romanian retailers

Marketplace
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eMAG Marketplace
accelerates the digitization
of Romanian companies,
develops online
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eMAG Academy
Best practices
and know-how

In 2020, the eMAG Academy platform had 2.5 million visits.
On average, every retailer active on eMAG Marketplace accessed
eMAG Academy 130 times.

eMAG Academy

We aimed to ingrain the principle of sustained

learning in the operational and business

management culture. For this reason, through the @ 2.5 million views
eMAG Academy training, we provide our Marketplace

partners with useful and easily accessible resources

for developing online businesses.

The platform includes over 350

e-learning materials, including video tutorials,

totalling over 300 recorded hours, 130 articles on <(\ 130 clicks / seller
how the marketplace works, as well as an assisted v

area of questions and answers designed to help
eMAG Marketplace retailers in their activities.

Through eMAG Academy, we share our experience
with tens of thousands of Romanian entrepreneurs
who are willing to learn how to develop their online
business.

Academy
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Deschide Romania

Promoting small
producers

Deschide Romania

We set out to show that innovation and tradition can
create a mutually beneficial partnership. In 2017,

out of a desire to preserve and promote national
cultural values, expressed through craftsmanship, we
launched the “Deschide Romania” programme.

“Deschide Romania” gives small local producers,
self-financing NGOs with production activities, and
self-employed craftsmen (in fields such as fabrics,
children’s clothing and toys, home & deco products,
cosmetics, etc.) quick access to a national market, by
displaying and selling their products on the eMAG
Marketplace platform.

Our programme partners have access to our online
sales expertise and the entire digital infrastructure of
the Marketplace platform at a much lower cost, while
also benefiting from additional promotion under our
umbrella campaigns.

All products registered in the programme are
flagged on the website and in the eMAG mobile
application with the “Deschide Romania” logo - to be
easily identified by the platform visitors as products
manufactured entirely in Romania.

E

"
v

D
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1,196,721 Romanian
products listed in 2020

173 products
categories

2,669 active local
producers

15.5 billion RON value of
order in 2020

DESCHIDE
OMANIA


https://marketplace.emag.ro/infocenter/deschide-romania/
https://www.emag.ro/campaign/deschide-romania
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Deschide Romania

Testimonials

"It was something new for us, too, we started adapting and
getting to know things to the best of our abilities from the
seller's point of view, and we also put ourselves in the position
of a customer, to see what we can do to have the best possible
description of ourselves, to be as involved in the activity as
possible. Gradually, we started introducing as manu products as
possible in 2019, and in 2020 we realized that this environment
is the key to our development.

Why? Because everyone knows what Marketplace means,
everyone trusts the eMAG Marketplace brand first, they see it as
a safe environment, where they prefer to make their purchases
and, naturally, | believe that this was the key to our development
this year, because of the ease of implementing our systems.”

Virgil Cata
Universal Group

Read the full interview

"The first year was quite hard, but we had a business
plan that we followed, and we even managed to
exceed the growth that we aimed for at the time.
This is the proof that the Marketplace is a place for

growth if you are serious and oriented towards the
customers and their needs.”

George Shampeche
Picodino

Read the full interview
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eMAG Ventures

Supporting Romanian
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entrepreneurial ventures

We support the development of the next generation of entrepreneurs
through the investment programme for fintech, health-tech, circular
economy, logistics, and food delivery companies.

eMAG Ventures

We are an entrepreneurial company and, in our

turn, we want to support the development of the
next generation of entrepreneurs. We do so both
through the Marketplace platform and through direct
investments in companies founded by Romanian
entrepreneurs.

To further support companies founded by Romanian
entrepreneurs, we decided to set up eMAG Ventures.
We took this step after the positive experiences we
had with the EuCeMananc platform, which later
became Tazz by eMAG, Depanero, the Sameday
courier company, Zitec, or Conversion.

Launched at the end of 2020, eMAG Ventures is an
investment programme for technology firms which
bring innovative products and services, directly or
indirectly targeting end customers. The Romanian
business environment is full of high-potential
technology projects which can be developed through
funding and know-how.

Through eMAG Ventures, we want to create real
added value and stimulate a fast evolution for
these businesses, generating visible impact on
digital economy. We are talking about acceleration
investments, intended for companies with a fast,
technology-based growth potential, which can
become future unicorns.

We plan to finance companies with ambition and
vision, increasing the entrepreneurial ecosystem
in Romania. We will provide not only funding, but
also the know-how we gathered across 20 years of
constant innovations.

One of the defining eligibility requirements for eMAG
Ventures is the use of technology in the development
of products and services for the end customer, either
directly (B2C), or indirectly (B2B2C). The key areas

we are targeting are: fintech, health-tech, circular
economy (recommerce), logistics, and food delivery.

The programme is intended for companies that
already have a functioning business model and can
prove that they are mature enough to bring about
a relevant change on the markets on which they
operate.

Through eMAG Ventures, we provide applicants

with a total investment budget of 10 million euros.
We will allocate several hundred thousand euros

for each project, up to 1.5 million euros in the first
funding stage, and the amounts might later increase,
reaching higher values, depending on the company's
evolution.

€ A selected project can obtain up to

1.5 million euros in the first
3 funding stage.

Ventures



5. Towards a more responsible consumption
6. eMAG's impact on the regional economy
7. eMAG Teams

Sustainability Report 95

In 2020, we recorded sales
13 times higher than in 2019

Tazz by eMAG

The investments and projects carried out in 2020 by
Tazz by eMAG led to sales 13 times higher than 2019.

The increase continued in 2021, when Tazz by eMAG
reached 2 million mobile app downloads and 1.24
million active customers.

The technology completely changed thanks to an
investment of 26 million RON, designed to improve
user experience, the quality of product deliveries,
but also to allow an easier access to the platform for
small retailers.

The possibility of writing reviews and granting
rewards to couriers was introduced to motivate them
to provide an ever better experience to customers,
through improving the delivery process.

The portfolio expanded by 5,114 partner restaurants
and shops, and the goal for the near future is

for Tazz by eMAG to exceed 10,000 partners and
generate 8 times more sales. To further support

the development of the platform, Tazz by eMAG will
employ 100 IT specialists.

The plans for 2022 include: extending the delivery
network across the country, developing its own fleet
of electric cars and scooters, investing in artificial
intelligence to improve the purchasing experience,
obtain increasingly faster delivery and extending the
service to new cities.

Tazz by eMAG is currently available in 28 cities, and,
over the next 3 years, it plans to be present in all
cities with a population of over 100,000 inhabitants.

Tazz by eMAG Platform

<¢) 2 million downloads

O 1.24 million active customers

O
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“The know-how eMAG
brought to Tazz helped us
develop unique partnerships
on the market, setting us
apart.

The help provided by eMAG
in the area of technology,
operations, HR, finance,
legal, and marketing has
been crucial for Tazz, whose
progress exceeds our
expectations every month.”

T~
Alin Serban

CEO Tazz by eMAG
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Our impact on
the Central and
Eastern European
region

We export innovative solutions and know-how and
encourage the expansion of the Romanian economy
beyond its geographical boundaries. In the midst

of Romania's digital transition process, we want to
serve as an inspiration for Romanian entrepreneurs
and contribute to outlining Romania's status as an
exporter of technology and best practices.

Our operations, as well as our headquarters, are
registered in Romania, which translates into added
value at the level of the local market. Thanks to our
business model, we provide Romanian retailers
with all the resources necessary to perform optimal
commercial activity at both national and regional
level. In the same way, through the Marketplace
platform, not only do we encourage the export

of Romanian products, but also create new
opportunities through the interaction of retailers with
the regional markets.
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eMAG
Hungary

Exporting innovative solutions

In March 2019, we announced the merger of eMAG
Hungary with the Hungarian company Extreme
Digital. Through this decision, we aim to build one
of the most important e-commerce companies

in Central and Eastern Europe. With this merger,
we export the technology developed by eMAG in
Romania, which, by means of this will reach Austria,
Croatia, the Czech Republic, Slovakia, and Slovenia.
We developed the Marketplace concept in Hungary,
as well.

At the same time, we develop services to support
cross-border trade:

> Door-to-door delivery between the 3 countries
(Romania, Bulgaria and Hungary to start with)

> Fulfilment Service launched in September 2021

> Artificial intelligence for automatic translation of
product specifications

> Customer care for the products sold abroad

o ()

374 20 de
easybox lockers showrooms
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We extended the services for the retailers present on
Marketplace Hungary and made it possible to have
home or easybox delivery, as well as returns from
home, for Budapest and its surroundings.

All developments were focused on our customers

in Hungary, who now have new benefits: the
possibility to return the products purchased from the
Marketplace directly at the easybox locker and 20
showrooms where they can shop or see what certain
products that they want really look like.

Given the success in Romania, we developed the
easybox network in Hungary, and currently have 374
units installed. We intend to increase the number of
installed easybox units up to 1,500 by Black Friday
2022.
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eMAG
Bulgaria
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We aim to continuously show customers that ordering what they need

from eMAG is quick and easy.

In 2020, as a part of the development strategy in
Bulgaria, we opened the first showroom, in Sofia. In
terms of financial results, the growth we recorded in
Bulgaria in 2020 and the first part of 2021 is higher
than 60% compared to the same period of the
previous year.

We also have product categories which, although
newer in our portfolio, saw spectacular growth, such
as consumables - over 70% - and toys - over 90%.
Traffic was equally impressive, as we managed to
attract 40% more visits.

&

New product categories: 40% growth in
consumables visits on emag.bg

— We expand the range of products to increase the
offline presence in showrooms and develop a
loyalty programme for our customers.

— We invest in technology to provide a more
pleasant shopping experience for our
Marketplace partners. Some notable examples
are implementing the eCredit option for
Marketplace and displaying an estimated delivery
time.

— We encourage customers to use the mobile app
for the most enjoyable shopping experience.
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eMAG, a top employer

Professional development at eMAG

eMAG Teams - gender equality

v

eMAG Tech Teams - Romanian technology
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Summary and
objectives

We constantly invest in our employees and, as a result of this policy, eMAG is
the most desired employer on the Romanian retail market, a position that has
not changed over the past 3 years, according to the Most Desired Employers
ranking, established annually by Catalyst Solutions at a national level.

Key figures
We invested 45 million RON in Employee attachment to the eMAG brand
accelerated learning programmes attained the "Exceptional” rating
The eMAG teams spent 53,644 hours As part of the Future 25 programme, young
in accelerated learning professionals are granted two years of
classes in 2020 learning and they discover business and

innovation prospects in Silicon Valley
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Summary and
objectives
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This top ranking is a recognition of all the efforts made by eMAG to ensure
employees’ professional and personal development, confirming the key role that
the company plays on the Romanian labour market.

Objectives

o
—
888

We aim to maintain the high level of
employee satisfaction, monitored through
bi-annual reviews

(2

We invest in talents within the
organization, through two projects we
carry out, Future25 and GrowTalent, for

which we allocate 2 million RON

S5

We will invest a total of 4 million RON to
support 800 colleagues in their early career
period, through Upgrade, our accelerated
development programme

/)
&

We make sure that each colleague is
continuously supported in their workplace
learning and development process,
allocating 2.5 million RON annually

A

eMAG's employees become volunteers in the
project, aimint to plant a seedling forest
located near the new DC2 logistics centre
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eMAG
Top employer

Both in 2020 and 2021, eMAG held a prominent

place in the Most Desired Employers in Romania
ranking. This status is also recognized by employees,
and it is reflected year after year in the assessment
questionnaires conducted at group level. The last
questionnaire was conducted in February 2021 within
the group's companies, in Romania, as well as in
Hungary, Bulgaria, and Poland.

Employee Net Promoter Score (eNPS) is a
questionnaire sent to all active employees who have
been with the company for at least one month, and
it measures the level of their commitment in relation
to different areas of company activity. The aim of
eNPS is to improve work experience. The process

is anonymous and organized twice a year, and the
questionnaire is adjusted and improved based on
peer reviews.

Attachment to
the employer

Attachment to
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The questionnaire suggests 4 areas for evaluation:
eNPS measures the number of detractors, passives,
and promoters according to their responses. The
score can range from -100 (if all respondents are
detractors) to 100 (if all are promoters). An excellent
score for eNPS ranges between 50 and 70 points,
followed by the rating “exceptional”.

The result of our last questionnaire confirmed the
employees' attachment to the company, the teams,
and the principles promoted, with a historical
response rate of 81%. All key indicators measured in
eNPS recorded a general increase in this edition.

Attachment to
the brand

Assessment of role, opportunities, pay scheme, and
the intention to stay or leave the company



6. eMAG's impact on the regional economy
7.eMAG Teams
8. How to be a responsible citizen

Case study

eMAG Teams
Romania

In the latest eNPS questionnaire, members of eMAG
Teams expressed their attachment to the employer,
as well as to the brand and to what eMAG represents
on the Romanian market. Both indicators showed
significant increase compared to the previous
session.

eMAG

51.17

NPS score - Excellent

Attachment to the employer
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As a result of the assessments, the attachment to
the employer is ranked in the “excellent” reference
category, while the attachment to the brand
continues to move toward the highest score of the
“exceptional” category.

80.43

NPS score - Exceptional
Attachment to the brand
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Professional
development
at eMAG

Career development within eMAG

We define eMAG as an ecosystem made up of people,
their needs, and their capacities. For this reason,

the principle that guides our development and the
objective of our efforts is to grow with the business.

We believe that the recipe for long-term success

is the ability to constantly improve, adapt, and
reinvent ourselves. Through the learning platforms
we created, we chose to customize our colleagues’
experience, to be close to them and connect their
needs to those of the organization.
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What does eMAG offer for a career?

The programmes range is varied and it provides
employees with the necessary educational tools for
each of their ambitions. They can choose to improve
the individual performance associated with their role,
to prepare for future challenges or to discover and
develop new professional and social skills.

We strongly believe in developing people and, for this
reason, we invest more energy and resources every
year, in order to remain an organization which is
constantly learning. In 2020, we invested 2.8 million
RON in accelerated learning programmes, reaching a
total investment of 45 million RON.

& T S 0
o
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https://www.youtube.com/watch?v=xJlQgYrp8jg&ab_channel=eMAG
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How can eMAG
employees grow faster
in their careers?

By implementing a well-defined learning system, we make sure that we
can learn more over a short period of time, and that is an ambition with
which all our colleagues related.

How employees can grow in their role

In order to grow in their own role or in an adjacent

& . ) 53,644 hours
role they aspire to, we provide employees with
additional training and development on specific skills in accelerated learning
required by the department in which they activate. classes in 2020

Possibility to learn online

In terms of online learning resources, employees

can access the Connect and MyAcademy platforms,

where they can follow the programmes and training

sessions prepared for their department. 40,000"‘

classes in the Connect and

They also have access to general courses in very MyAcademy portals

diverse areas available from the following platforms:
Udemy for Business, Harvard Manager Mentor,
Culture Wizard, Vado, Gamelearn, or Rosetta stone.

Opportunity to grow as managers
At eMAG, we place great trust in our managers

and invest in their development. For this reason, 540
we created the Grow Talent and Leadership Habits programme
development programmes. participants

Grow Talent provides its 90 participants with access
to classes held in partnership with universities such
as Harvard, MIT, IMD, Wharton, or London School of
Economics.

Leadership Habits is dedicated to the 450 managers
in the organization and is aimed at developing
healthy habits to build strong, sustainable,
productive, and dynamic teams.
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The job of the future
The Upgrade
programme
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Upgrade, the latest programme launched within eMAG, is aimed at accelerating
the career path and is dedicated to everyone who is at the beginning of their
career. The first edition of the programme started with 200 participants.

In the early stage of the programme, participants

go through a career counselling module to gain a
thorough understanding of their skills and suitable
line of work. Once this knowledge is substantiated,
participants begin a specialization module, where
they can choose their preferred profile. The
programme offers five specializations designed to
match the company's needs over the medium and
long term: technology, marketing, sales, finance, and
process optimization.

A significant part of the programme consists of
connecting participants with the recruitment teams
and the roles available within eMAG, to give them the
chance to effectively apply the acquired knowledge.
The final module focuses on developing personal and
collective skills, such as analytical thinking, problem
solving, and teamwork.

Each edition of the programme expands over a
9-month period. Upgrade is the largest career
development programme we implemented at eMAG
so far. We aim to continue organizing editions for at
least 2 years and to support 800 colleagues on their
journey to personal and professional development.
The investment will amount to a total of 4 million
RON.

A word from Loredana,
our colleague:

.| was provided guidance, support, and a
response to absolutely every need and concern
| had regarding certain roles in eMAG. | also
received precise information that helped me
create a clear image of the job | want. | have

a lot more confidence in myself following the
counselling sessions and | defined my strengths,
which can help me excel in another field.”

Upgrade este un program de
dezvaltare, prin care eMAG isi
propune si olese indrumare

colegilor care 5o afd la incoput do
carierd,



https://upgrade.emag.ro/
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Future 25
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The programme for the

leaders of tomorrow

Future 25 is a programme dedicated to discovering
the most talented young people within and external
to eMAG. For every edition of the programme, we
carefully analyse hundreds of applications, out of
which we select the 25 best candidates to start

an unique professional journey. As part of the
programme, participants are provided with two years’
worth of accelerated learning and development.
Furthermore, after the first year, they have the
opportunity to go together on a trip to San Francisco,
where they explore business and innovation
prospects right in Silicon Valley.

The 25 “travelers to the future” have meetings and
discussions with entrepreneurs from different fields,
they receive guidance from eMAG's managers,
participate in online workshops and courses in
finance, business management, impact presentations,
and leadership, and work on real projects in different
business areas, which they present to the eMAG
board. They then visit Silicon Valley and enter the
second year of a Business Management Master’s
Degree programme, where they acquire more in-
depth management knowledge.

The first edition of the programme took place in 2018
and, so far, it has received an investment

of 250,000 EUR. In the first two generations of the
programme, we extended the recruitment process

to 5 young people outside of eMAG, the remaining

20 places being reserved for members of the eMAG
Teams aged around 25 years old and having 3-4 years
of work experience. Upon joining the programme, the
5 young people outside eMAG automatically received
full-time jobs in very dynamic departments of the
company.

Because of the context imposed by the COVID-19
pandemic, the 3rd Future 25 Generation was
dedicated exclusively to participants from the eMAG
Group companies. Two colleagues from eMAG
Hungary and Bulgaria also participated in this edition.
They moved to their second year of training and
started the master's degree programme, organized

in partnership with Bucharest International School of
Management, Romania.


https://www.future25.ro
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The eMAG
Generations

eMAG brings the online shopping experience to every customer's home.
This experience is the result of the efforts of the 7,553 employees of the
eMAG Group.

Within the eMAG Group, we put growth and We are glad that our mission and our principles
development first. Whether it is knowledge, career, manage to inspire, as well as resonate with people of
or our journey towards performance, we believe that all ages. This way, we succeeded in building a diverse,
the main drivers of growth are provided by lifelong dynamic, and development-oriented team.

learning, adaptability to change, and creativity.

Employee structure by age groups, in 2020

Is

6% Generation X: 1965-1974
25% Generation Z: 1995-2012

53% Millenials: 1984-1994

32 years

Average age 15% Xennials: 1975-1983

1% Baby Boomers: 1946-1964
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The eMAG Teams
Departments
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The eMAG ecosystem consists of 10 continuously growing departments. In
2020, the eMAG Teams departments had 3,719 members in Romania alone.

.

Tech
Smarter

Deliver
Sooner

Sell
Smarter

Platforms & Technology

At eMAG, technology and innovation play a central
role, and the Platforms & Technology teams provide
technological support for quick and centralized
business development, with a focus on innovation,
efficiency, and integration on the markets from
every country where we operate.

Logistics Teams

The Logistics teams play an important role in the
functioning of an e-commerce business such as
eMAG. They are the final link between us and our
customers.

Retail Teams

The Retail teams play a key role in the eMAG
experience, because they are where we meet our
customers offline. We have 44 showrooms in 3
countries, where our primary aim is customer care.

n,

Grow
Stronger
L~ -
=
»>
-
-
Learn
Smarter

Better

Commercial & Marketing

eMAG's commercial teams are responsible for
designing and developing product catalogues
and lauching new products with a competitive
pricing strategy. They also deal with the creation
of promotional campaigns, together with the
marketing teams, maintaining and including new
suppliers in the eMAG product portfolio.

People

The People team leverages the knowledge, skills
and potential of our colleagues in eMAg, so that
together we may become the largest online retailer
in Central and Eastern Europe.

Legal, Public Policy &
Sustainability

The Legal, Public Policy & Sustainability team
interacts with other colleagues and with the
Romanian authorities on a daily basis, as well as
with other structures, so that we can ensure that
our actions are responsible and sustainable.
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oS
Customer Care

L
_}‘ We want the eMAG Customer Care teams to be

among the best teams of this type in Romania.

Connect
Better
Marketplace
The eMAG Marketplace teams are responsible for
integrating retailers into the eMAG platform.
Integrate Briefly, Marketplace opens the eMAG ecosystem to
Better

local businesses of all sizes.

Grow
Further

Look
Better

Sustainability Report 111

Finance

The financial team usually manages the
accounting of eMAG's financial activity,
whatever form it may take.

Fashion Days

Fashion Days offers unlimited fashion experiences
for customers from Romania, Bulgaria and
Hungary. Being a part of eMAG since 2016, Fashion
Days had a very rapid growth, and this is also
evident in the constant need for new colleagues.
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eMAG Teams

Gender equality
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We are constantly working to maintain a balanced relationship between our female
and male colleagues, both in terms of promotion opportunities and in terms of
remuneration, as well as training and professional development policies.

As a regional player in the e-commerce field, we are
aware of the cultures of the different countries in
which we operate and of the extensive social impact
of our business decisions and activities. Therefore,
the principles of gender equality, non-discrimination
and human rights in their entirety form the basis for
the eMAG Group's rules and operating policies.

We made a commitment to unequivocally respect
human rights and protect the dignity of our
workforce. We know that our teams, with their
diverse talents, are critical to our success in creating
and implementing new business opportunities.

We therefore developed a working environment
where teamwork and mutual trust are promoted and
where our colleagues are treated with dignity and
respect. In order to ensure that all people are treated
equally in the professional environment, we support
the elimination of prejudice and promote equal
opportunities for recruitment, skills development,
advancement and promotion, and remuneration.
You can read more about our commitment in our
group-wide Human Rights declaration.

Gender ratio, eMAG Teams

30%

20% +14% 3% +17%
Hm B
-2%
0% (]
10% Commercial  Customer Fashion Finance
Care Days

-20%

-30%

0 % = gender equality
+ % = gender gap in favour of the female gender
- % = gender gap in favour of the male gender

+15%

Legal &
Public
Policy

+29%

+3%

-5% -21% -20%
.
Logistics Marketplace People
e &SM
Platforms Retail
&
Technology


https://teams.emag.ro/2021/11/03/declaratia-privind-drepturile-omului/
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eMAG Teams
Remuneration
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eMAG’s actions, as well as its policies, are based on the fairness principle, and we
want them to serve as examples of best practices on both national and regional level.

Despite the European Union's ongoing efforts to
reduce gender-based remuneration practices, the
standard among Member States remains relatively
high: women earn 14.1% less than men.

The situation in Central and Eastern Europe is hardly
better, with most countries in the region exceeding
the EU average. With a difference of only 3.3%,
Romania is a best practice example, ranking second
among the Member States with the lowest gender
gaps in terms of basic pay.

Basic pay gender ratio,
eMAG Romania

9
10% +7% o

- - -
0%

Employees Middle Management

-5%

-10%

Middle Management - Mid-level managers are encountered on several
reporting levels of the organization; they manage both operators and

lower-level managers, and report to the executive management

At both national and regional level, we managed

to balance the ratio between women's and men's
basic salary through a fair wage system that

reflects performance. For the year 2020, among the
employees and mid-level managers in the eMAG

in Romania and Hungary, the ratio of women's

and men's basic salaries indicated a proportional
advantage between 7% and 12% in favour of women.

Basic pay gender ratio,
eMAG Hungary

15% +12%
10%

5%
0%

OO/O —

Employees Middle Management
-5%

-10%

-15%

0 % = Remuneration equality
+ % = gender gap in favour of the female gender

- % = gender gap in favour of the male gender
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eMAG Teams
Remuneraion

We attained a sustainable balance in
terms of the gender pay ratio.

Within the eMAG group, we attained a sustainable
balance, both in terms of the composition of our
departments and that of basic salaries’ ratio. We
are a Romanian company and we want to make

a valuable contribution to all areas of social and
economic interest.
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Among other things, we aim to increase the
attractiveness of the IT sector among as many
women as possible, through our accelerated learning
programmes. We also continue to invest time and
resources in creating a competitive and inclusive
working environment for everyone.

Basic pay gender ratio, eMAG Teams Romania

S +8%
0

5%
0%
0% —
Customer Care Finance
-5%

-10%

0 % = remuneration equality
+ % = gender gap in favour of the female gender

- % = gender gap in favour of the male gender

+8%

+1% -4%
Marketplace People -
Retail
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eMAG Tech Teams
Romanian
Technology
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We created 90% of the applications we use at eMAG in our software labs in
Bucharest, Craiova, and lasi. Over time, we managed to develop more than 50
successful applications in the countries we operate in.

We are very passionate about technology and
innovation, and that is why we want to attract people
who share the same passion and dedication. The
common goal and objectives are reflected on a

daily basis in the effort made by the Platform and
Technology team members in optimizing, developing

and innovating eMAG's technology.

71%

declare themselves attached

to the team

72%

are satisfied with their workplace

In the eNPS questionnaire, the Platform and
Technology team members expressed their
satisfaction and attachment to the team and their
colleagues, as well as to eMAG and everything we
represent and promote collectively. The excellent
result was also linked to the fact that 76% of team
colleagues believe eMAG is a learning environment
and feel supported by their direct managers.

89%

declare themselves attached
to the eMAG brand

53
76%

consider eMAG to be a
learning environment


https://teams.emag.ro/2019/06/20/echipe-technology-emag/
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eMAG obtained the
DEKRA certification
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Since the beginning of the COVID-19 pandemic until the present day,
we took all the necessary hygienic and sanitary measures to protect

both our colleagues and our customers.

In order to protect our colleagues and customers,
and to ensure that activities are carried out safely
throughout the supply chain, we implemented
stringent measures and rules throughout the
pandemic.

The Bucharest showrooms, warehouses (DC1 and
W10), and the Swan Office Park offices were granted
the DEKRA certification. The DEKRA standard
confirms the implementation of all measures to
prevent the spread of COVID-19 in the Bucharest
showrooms, warehouses and in the Swan Office Park
building, including the goods receipt stages, control
of suppliers and control upon entering the facility, as
well as hygiene, sanitary and maintenance services,
staff training, and customer information.

The DEKRA international safety standard for
measures preventing the spread of COVID-19

was granted following an 8-day audit and control
process conducted in the Bucharest showroomes,
warehouses and in the Swan Office Park building, by
an independent certification body. A number of 134
criteria were checked by inspectors in order to grant
the standard.

The main measures implemented to be eligible
for this certification are:

— Mounting thermal scanners with automatic
temperature detection system upon entrance;

— Providing no-thouch automatic dispensers with
disinfectant gel for customers and employees;

— Installing plexiglass windows at the cash
registers;

— Ensuring additional disposable protective
equipment for employees;

— Increasing sanitation frequency;

— Placing preventive signage elements in all spaces;

— Securing accurate and complete information
through regular training sessions and the

establishment of a dedicated telephone line for
employees.

Standardul DEKRA
Localie de incredere
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Summary and
objectives
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eMAG's operations are governed by the principle of responsible action.
We take responsibility for the economy and society and understand the need to create
and maintain an environment favourable for development, both for our partners and

for the communities in which we operate.

Key figures

At least 1,200 new workplaces will be
created through investments in the DC2
industrial park

The programme for preventing school drop-out,
"Nouad ne pasa", extended from 24 to 46 after-
school centres and 1,227 beneficiary children

s

| S—

We promote 91 Romanian designers in
the Fashion Days portfolio and continue to
integrate new brands monthly

We connected county road Dj 602 with the A1
motorway, fully supporting the costs
generated by this project

Through “Doneaza pentru linia intai” platform,
we directed over 5 million protective masks
to doctors, policemen, and gendarmes

We collected 97.8 tonnes of clothes
which reached 36,000 famillies from all
Romanian counties
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Summary and
objectives

We aim to support local economies and encourage the development of

local producers. Similarly, through the “Noua ne pasa” Foundation (eMAG
Foundation) we want to promote access to education and invest in the future
of the younger generations.

Objectives

Support efforts to reduce early school IEE',_a‘ting a positive‘irﬁpact on the
drop-out rates and ensure unrestricted mpunities where we operate, by
access to education rt elabour markef, investing
sustainablélinfrastrucfure and
promoting local businesses
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eMAG and local
communities

Sustainability Report 120

Although our main activity is carried out online, it also requires a physical
presence,the most important presence being in Joita, Giurgiu County.

Our investment in the new logistics centre located

at km 19 of the A1 motorway will generate a
significant positive economic and social impact across
surrounding communities.

Our investment has already improved the
economic attractiveness of the area, as a
result of obtaining the industrial park title.

This is reflected in the number of economic operators
attracted to the park, with long-term beneficial
effects on the versatility and competitiveness of local
communities. This will create at least 1,200 new jobs,
with a direct positive impact on the living standards
of future employees and their families, in addition

to the 600 already existing workplaces. At the same
time, this will result in a lower unemployment rate.

There is also an incentive for new investments in the
proximity of the industrial park, for services related to
residents’ activities, with an impact on the local socio-
cultural landscape - small hall buildings were built
and collateral businesses developed.

In order to contribute to further developing the
infrastructure in the proximity of the industrial park,
we connected county road DJ 602 with motorway
A1 heading towards Pitesti, supporting the costs
generated by this project in full. This endeavour
resulted in the construction of a roundabout with a
15-metre diameter, 4 exits and approximately 600
linear metres of road on two lanes, from D) 602.

It also has a 900 m long deceleration lane from
Bucharest to the industrial park and another 900 m
acceleration lane from the park towards Pitesti.

_J ' L e Roundabout with 4 exits

- @ B e 600 m of linear two-lane road
e Deceleration lane — 900 m

_1 : r_

e Acceleration lane— 900 m

At the same time, we are also contributing to the
creation of a culture and set of professional values
for local employees, with an indirect social and
cultural impact on local communities.

All these economic activities generate revenue for
the local budget, with a direct positive impact on the
prosperity of the community. We estimate that eMAG
alone will indirectly pay taxes to the local Community
amounting to 20 million RON per year.

As for this new investment in a logistics centre, we
considered from the very beginning the interest

of the community and we wanted it to enjoy the
benefits of our presence, without being affected by
the scale of our operations.
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Noua ne pasa Foundation
(The eMAG Foundation)

The eMAG Foundation was launched in October 2012, driven by the belief that
education is the basis for building a democratic society based on respect, human
values, and equal opportunities. To reflect this mission, in 2021, the eMAG Foundation
changed its name, becoming the "Noua ne pasa" Foundation (We care Foundation).

In the period between 2012 and2021, the Foundation
mainly implemented three major programmes: “Hai
la Olimpiada!”, “Noua ne pasa” and “140 de batdi pe
minut”. Beyond the three major programmes, the
Foundation provides support for other projects as

well.

Furthermore, in 2021 the Foundation launched
two new programmes - programming courses for
children from small communities, and a grants
programme for other organizations active in the
education field.

For children, parents, and teachers, the academic
year 2020-2021 was a difficult one both professionally

and personally. This was an even better reason for
the foundation's main programmes, “Noua ne
pasa” and “Hai la Olimpiada!” to adapt to the times
and continue to support the enrolled children. Not
only these programmes, but the entire work of the
Foundation was involved in supporting those who
were in the front line in the fight against the new
coronavirus.

All these programmes exist due to the support the
Foundation constantly receives from all parties
involved. The Foundation's educational programmes
also enjoy the support and involvement of eMAG's
customer community, thanks to the donations they
make in their shopping carts.



https://www.nouanepasa.ro/
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""Hai la
Olimpiada!"

We understand supporting performance as a necessary step in training future
competitive and visionary professionals.

The “Hai la olimpiada!” (Let's go for the Olympics) > 6,071 pupils enrolled
programme aims to conduct performance training > 5,924 pupils selected
in the best conditions, and to offer this possibility s> 341 teachers

to all children who are willing and able to prepare
at an above-average level. We want to ensure that
children's potential is properly cultivated, with

> 52 ceentres
> 12,501 hours of preparation for performance

the help of valuable teachers who still exist in the > 24 cities
Romanian education system. > Budget for academic year 2020-2021 - RON
1,584,679

The “Hai la olimpiada!” programme supporting school
performance was reconfigured in the autumn of 2020
and all 52 training centres started operating online.

In addition to training the 6,000 students enrolled
in these centres, we constantly support the training
and participation of Romanian teams of pupils and
students in international mathematics, physics, and
information science competitions.
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Noua ne pasa
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The school drop-out rate in rural areas exceeds 25%. The “Noua ne pasa”
programme’s mission is to ensure that young people and children from
vulnerable communities continue their studies and are able to improve in

their chosen areas.

Mode of intervention: We implement after school
centres based on remedial education principles in
schools from rural communities. For each afterschool
centre, we form groups of up to 10 children who
remain in the programme for at least 3 years.
Children attend the afterschool programme for three
days a week, they are provided with a hot meal and
review of their mathematics and Romanian lessons
in a style that matches their level of preparation.

The groups we work with consist of children from
3rd to 8th grade. According to the measurements,
school attendance for those children attending the
programme improved by 80%, and their level of
education improves by about 1 point over the course
of a school year.

Between 2020 and 2021, our school drop-out
prevention programme “Noua ne pasa” (We care)
extended from 24 to 46 after-school centres, which
means we reached a number of 1,300 beneficiary
children.

In the autumn of 2020, tablets with internet
connection were sent to all children included in the
programme who did not have the possibility to join
the online classes (284 tablets).

=n

In the long-term, “Noud ne pasa” aims to draw
attention to the early school drop-out phenomenon
and its causes in rural areas.

We also suggest our intervention method as a best
practice model for solving the problems that schools
face in these areas.

> 1,227 pupils

> 235 teachers

> 46 centres in 25 counties

> 16,118 hours of remedial education

> Budget for the academic year 2020-2021 - RON
1,860,989
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140 de batai pe minut

We understand education as an endeavour through which children become
strong, active, and responsible adults. In this regard, the habit of exercising in
an organized manner and on an ongoing basis must be an important part of this
training process.

The Foundation's youngest programme, dedicated to child friendly training, without pursuing competitive
education for a healthy life, “140 de batai pe minut” performance. In order to be in line with the needs
(140 beats per minute), also continued. of the moment, we also developed adult training

programmes, as well as provided details on nutrition
While until 2020 we supported organizers of and on the importance of practicing sports through
swimming, running, and triathlon competitions to the 3atlon.ro platform.

introduce children’s races into the competitions
calendar, during the pandemic period we continued
to support sports clubs offering



https://3atlon.ro/
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»Doneaza pentru linia intai”

Support during the pandemic

The COVID-19 pandemic is an unprecedented medical crisis, and the involvement
of each one of us is necessary in order to overcome it. Since the beginning of the
pandemic, when the necessary quantities of sanitary masks and materials were
insufficient and, respectively, unaffordable, we searched and identified stocks of
masks that we purchased and donated to the authorities.

We understood that a greater involvement was
necessary, and, in order to have the resources to
manage such a situation, we realized that we need
partners. Consequently, together with Mobexpert,
Bitdefender and Banca Transilvania, we launched
the “Doneaza pentru linia intai"(Donate for the front
line) platform, which translated into a signal of unity.
Through the platform, we set out to help those who
were the most exposed to the virus and to give other
people the possibility to contribute.

The initiative was met with openness and support by
a large number of companies, which made important
donations: more than 5,700 companies and 75,000
people contributed. Together with these companies

and the people who believed in this idea, we collected

over 13.6 million RON, which were spent for essential
protective materials and equipment.

This way, with the help of the “Doneaza pentru linia
ntai” platform, we managed to direct over 5 million
three-ply protective masks towards doctors,

Police officers and gendarmes, and high-protection
350,000 N95 masks (FFP2) to doctors in hospitals.
Moreover, two high-performance ventilators, were
donated to the Suceava County Hospital and to the
Victor Babes Clinical Hospital in Bucharest, under
the coordination of the Department for Emergency
Situations.

Also from donations, we equipped the National
Centre for Coordination and Management of
Interventions, the “brain” of intervention operations
since the start of the medical crisis generated by
COVID-19 with state-of-the-art equipment worth over
500,000 RON, helping them react even faster when
our lives are under threat.

D Doneaza pentru
liniaintai
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“Doneaza pentru linia
intai”’, a joint effort in
support of those

who save lives.
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Fashion Days

Social responsibility

best practices
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With Fashion Days, we support local fashion designers. We launched Romanian
Corner, where our customers can discover products “Made in Romania” with a smart,
fresh and innovative design, made of natural materials, thus helping encourage local

production.

We currently have 91 Romanian brands in our
portfolio, and we continue to integrate about 6-7 new
brands every month. One of the main advantages
they gain is the very process of integration into
Romanian Corner, which involves learning, analysis, a
new business approach, and access to digital know-
how.

The brands are also promoted in the Fashion Days

app and on the website, on social media, in dedicated
newsletters, including smartphone push notifications,
TV advertising campaigns with increased visibility and

access to a large number of customers.

Involvement in the community

Together with Banca de haine (Clothes Bank),

we started the #DonationDays campaign to help
families in need, while extending the lifespan of
clothing items. Banca de haine is the main partner
and beneficiary of the campaign, being a non-profit
organization, which takes care of many communities
and families in need, towards which donations

of clothing, footwear, home goods, and toys are
constantly directed.

Fashion Days implemented the entire donation
process: placing specially equipped containersin 16
cities, then collecting, sorting, ensuring sanitation
and transport of the donations to Banca de haine,
including support for sending them to the end
beneficiaries.

So far, 97.8 tonnes of clothes were collected, which
reached 36,000 families across the country.

97,8 tonnes of
clothes collected
so far

36,000
beneficiary
families

FASHION [ DAYS
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Annex 1

GRI Disclosures

General indicators

GRI 102 General disclosures
102-1 Name of the organization Page 6
102-2 Activities, brands, products, and services Page 6, 7
102-3 Location of headquartes Page 116, Annex 2 - General reporting, Table 1
102-4 Location of operations Page 48, 49, 116, Annex 2 - General reporting, Table 1
102-5 Ownership and legal form Page 8, Annex 2 - General reporting, Table 2
102-6 Markets served Page 6, 98, 99
102-7 Scale of the organization Page 7
X Pagina 103, 104, 105, 106, 107, 108, 109, 110, 111, 112, 113, 114, 115,
102-8 Information on the employees and other workers Annex 2 - Quantitative reporting - Employees, Table 13
102-9 Supply chain Page 9, 10
102-10 Significant changes to the organization and its supply chain Page 48, 80, 120
TRl Precautionary Principle or approach Page 30, 31, 32, 33, 34, 35, 36, 37, 38, 40, 41, 43, 48, 49, 51, 53, 54, 55,

56, 57, 62, 63, 64, 65, 66, 67, 68, 69, 70
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GRI Disclosures

INDICATOR

102-12

102-13

102-14

102-15

102-16

102-18

102-21

102-40

102-42

102-43

102-44

102-45

102-46

102-47

102-48

102-49

102-50

102-51

102-52

102-53

102 -54

102-55

External initiatives

Memberships of associations

Statement from senior decision-maker

Key impacts, risks, and opportunities

Values, principles, standards, and norms of behaviour

Governance structure

Consulting stakeholders on economic, environmental, and social topics

Lists of stakeholder engagement

Identifying and selecting of stakeholders

Approach to stakeholder engagement

Key topics and concerns raised

Entities included in the consolidaded financial statements

Defining report content and topic boundaries

List of material topics

Restatements of information

Changes in reporting

Reporting period

Date of most recent report

Reporting cycle

Contact point for questions regarding the export

Claims of reporting in accordance with the GRI standars

GRI content index
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INFORMATION

Page 18, 21, Annex 2 - General reporting, Table 6

Annex 2 - General reporting, Table 3

Page 3

Page 16,17, 18, 19, 20

Page 11, Annex 2 - General reporting, Table 6

Page 8, Annex 2 - General reporting, Table 2

Page 22

Page 22, Annex 2 - General reporting, Talel 4

Page 22, Annex 2 - General reporting, Table 4

Page 22

Page 23

Page 8, Annex 2 - General reporting, Table 2

Page 23

Page 23, 24

Not applicable

In accordance with GRI Standars, the Core version

1 April 2020 - 31 March 2021

July 2020

Yearly

sarah.jitoiu@emag.ro

This report was drawn up in accordance with the GRI Standard,
the Core version

Page 130
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Annexa 1

GRI Disclosures

The GES inventory was drawn up under the coordination of EY

102 - 56 External assurance N
GRI 103 Management approach
103-1 Explanation of the material topic and its boundary Page 26, 27, 45, 46, 72, 73, 84, 86, 101, 102, 118, 119
103-2 The management approach and its components Page 13, 15, 16, 17, 29, 31
103-3 Evaluation of the management approach Page 13, 15, 16, 17, 37, 38, 40, 41, 43, 48
Economic indicators
GRI 203 Indirect economic impacts
203-1 Infrastructure investements and services supported Page 120, 121, 128
203-2 Significant indirect economic impacts Page 85, 86, 87, 88, 92, 94, 121
Environmental indicators
GRI 302 Energy
302-1 Energy consumption within the organization :;?:;ozn;g:glr:i;ative TP = S P D EEE
GRI 304 Biodiversity
304-2 Significant impacts of activities, products, and services on biodiversity Page 37, 38,42, 43
304-3 Habitats protected or restored Page 37, 38,42, 43
GRI 305 Emissions
. o Page 31, 32, 33, 34, Annex 2 - Quantitative reporting- Consumptions
305-1 Direct (Scope 1) GHG emissions and greenhouse gas emissions. Table 8
305-2 Energy indirect (Scope 2) GHG emissions apigegf;'eii':u?’s':‘g"ager::i)s(szic;ng.u:antfli:asﬁve ISEOIERE CONSUPHCRS
305-4 GHG emissions intensity Page 35
305-5 Rl GO S s 2;?:;2;67'047' 48, 49, 50, 51, 53, 54, 55, 56, 57, 60, 62, 63, 64, 65, 66,
GRI 306 Waste

306 -1 Waste generation and significant waste-related impacts Page 39, 40, 41, 64, 65, 68, 70, 78, 79
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Indicatori GRI

INDICATOR

306 -2

306-3

306-4

306-5

GRI 308

308 -2

GRI 403

403-2

403-3

403 -5

403-7

403-8

GRI 404

404 -1

404-2

404-3

GRI 405

405-2

Gri413

413-1

413-2

INFORMATION

Page 39, 40, 41, 64, 65, 68, 70, 78, 79,

Management of significant waste-related impacts o .
Annex 2 - Quantitative reporting - Waste, Table 12

Waste generated Annex 2 - Quantitative reporting - Waste, Table 9
Waste diverted from disposal Annex 2 - Quantitative reporting - Waste, Table 10
Waste diverted to disposal Annex 2 - Quantitative - Waste, Table 11

Supplier Environmental Assessment

Negative environmental impacts in the suply chain and actions taken Page 32, 36, 53, 54, 55, 56, 57, 61, 63, 64, 81

Social indicators

Occupational health and safety

Hazard identification, risk assessment, and incident investigation Annex 2 - Quantitative reporting - OHS, Table 15
Occupational health services Annex 2 - Quantitative reporting - OHS, Table 15
Worker training on occupational health and safety Annex 2 - Quantitative reporting - OHS, Table 14

Preventlgn and mltlg{atlon ofoc-cupatllonal health and safety impacts Annex 2 Quantitative reporting - OHS, Table 15
directly linked by business relationships
Workers covered by an occupational health and safety management

e Annex 2 - Quantitative reporting - OHS, Table 13

Training and education

Average hours of training per year per employee Page 106, Annex 2 - Quantitative reporting - Employees, Table 19

Program for upgrading employee skills development and transition | Page 106, 107, 108
assistance programs
Percentage of employees receiving regular performance and career

el e s Annex 2 - Quantitative reporting - Employees, Table 18

Diversity and equal opportunity

Page 112, 113, 114, Annex 2 - Quantitative reporting - Employees,

Ratio of basic salary and remuneration of women to men Table 20

Local communities

Operations with local community engagement, impact assessments, and Page 38, 40, 43, 85, 86, 87, 120, 121, 122, 123, 124, 125, 126, 127
development programs
Operations with significant actual and potential negative impacts on

local communities Page 120
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with the GRI standards

General reporting

1. List of headquarters and operational centres of eMAG Group, 2020, GRI Disclosures 102-3, 102-4

COMPANY HEADQUARTERS

Agito Sp.z.0.0 Inflancka 4a, Varsovia

Conversion Marketing SRL Str. Grigore Alexandrescu 59, Bucharest

Extreme Digital Kft/Zrt Str. Rakéczi 70-72, Budapest

Dante International SA Swan Office Park, Sos. Bucuresti Nord 15-23, Voluntari
eMAG IT Research SRL Swan Office Park, Sos. Bucuresti Nord 15-23, Voluntari
Depanero SRL Str. Orhideelor 27-29, Bucharest

Depanero SRL Str. Portului 19A, Galati

PC Garage SRL Str. Logofat Tautu 68A, Bucharest

International Ood Blvd. Tsarigradsko 40, Sofia

Sameday (Delivery Solutions SA) Blvd. Splaiul Independentei 319, Bucharest

COMPANY OPERATIONAL CENTRE

Agito Sp.z.0.0 Warehouse - DC15, Btonie

Dante International SA Call Center, Ploiesti

Dante International SA Warehouse DC1 - Joita, Giurgiu

Dante International SA Warehouse W10- Chiajna, lifov

Dante International SA Showroom - Calea Sagului, Timisoara

Dante International SA Showroom - Piata Consiliul Europei 2, Timisoara
Dante International SA Showroom - Strada Liviu Rebreanu 6A, Bucuresti
Dante International SA Showroom - Soseaua Bucuresti-Ploiesti 44C, Baneasa
Dante International SA Showroom - Soseaua Virtutii 148, Bucuresti
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COUNTRY

Poland

Romania

Hungary

Romania

Romania

Romania

Romania

Romania

Bulgaria

Romania

COUNTRY

Poland

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania
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COMPANY

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

Dante International SA

eMAG IT Research SRL

eMAG IT Research SRL

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

OPERATIONAL CENTRE

Showroom - Str. Lector 1-3A, Sibiu

Showroom - Strada Niciman 2, lasi

Showroom - Blvd George Cosbuc 251, Galati

Showroom - Blvd Tomis 218, Constanta

Showroom - Strada Calomfirescu 2, Ploiesti

Showroom - Pitesti Retail Park, Pitesti

Showroom - Calea Severinului 15, Craiova

Showroom - Calea Manastur 2-6, Cluj-Napoca

Showroom - Strada Piata Cetatii 1, Oradea

Showroom - Strada Nicolae Titulescu 58, Brasov

HUB - Craiova

HUB - lasi

Showroom - Erzsébet krt. 18, Budapest

Showroom - Piata Ors vezér 25/a, Budapest

Showroom - Strada Ezred 1-3, Budapest

Showroom - Mammut, Strada Lovéhaz 2-6, Budapest

Showroom - Colt Méricz Zsigmond 15, Budapest

Showroom - Str. Szentmihalyi 131, Budapest

Showroom - Blvd Szent Istvan 30, Budapest

Showroom - Str. Bev38 6, Budapest

Showroom - Str. Kinizsi 5, Budaérs

Showroom - Str. Piac 56, Debrecen

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary
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COMPANY

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Zrt

Extreme Digital Kft

Extreme Digital Kft

International Ood

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

Sameday (Delivery Solutions S.A.)

OPERATIONAL CENTRE

Showroom - Strada Vasvari Pal 1, Gy6r

Showroom - Str. Pet6fi Sandor 4, Kecskemét

Showroom - Str. Corvin 2, Miskolc

Showroom - Str. Szarvas 13, Nyiregyhaza

Showroom - Str. Nagy Lajos kiraly 16, Pécs

Showroom - Str. Varkérut 52, Székesfehérvar

Showroom - Blvd Tisza Lajos 60, Szeged

Warehouse - Strada Zéldmezé, Ull&

Warehouse - Strada K-Sped, Ull§

Showroom - Bulevardul "Sitnyakovo" 48, Sofia

Warehouse - Village Rudeni, IIfov

Warehouse - Str. Stefan Cel Mare, 154, Sibiu

Warehouse - Str. Sesului, Apahida, Cluj-Napoca

Agency - Intrarea Oxigenului 1A, Cernica, llfov

Agnecy - Blvd Aurel Vlaicu 125, Constanta

Agency - Blvd A. I. Cuza, Tunari, llfov

Agency - Str. Ana Ipatescu 39, Jilava, lifov

Agency - Calea Aviatorilor 4, Ghiroda, Timis

Agency - Strada Dacia 1B, Chiajna, Ilfov

Agency - Splaiul Indepentei 319, Bucuresti

Agency - Str. Industriilor 10, Chiajna, Ilfov

Easybox Factory - Splaiul Independentei 319, Bucuresti
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COUNTRY

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Hungary

Bulgaria

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania

Romania
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with the GRI standards

2. List of companies within the eMAG Group and its shareholders, GRI disclosures 102-5, 102-45

COMPANY

Agito SP ZOO (Poland)

Conversion Marketing SRL

Delivery Solutions SA

Depanero SRL

eMAG International OOD

eMAG IT Research SRL

eMAG Logistica SRL - 99,99%

eMAG Operations SRL

eMAG Retail SRL

Extreme Digital eMAG Kft

HCL Online Advertising SRL - 95,2%

International Marketplace Network B.V. - 25%

PC Garage SRL

Zitec Com SRL - 24,9061%

SHAREHOLDING STRUCTURE

Held by Dante International SA (99,99%) and MH e-commerce Holdings (0,01%)

Held by Dante International SA (90%) and Pahomi Marius Mihai (10%)

Held by Dante International SA (92,4339%) and Baltaru Lucian (7,2507%)

Held by Dante International SA (99,9997%) and lulian Gabriel Stanciu (0,0003%)

Held by Dante International SA (99%) and lulian Gabriel Stanciu (1%)

Held by Dante International SA (99,98%) and lulian Gabriel Stanciu (0,02%)

Held by Dante International SA (99,99%) and lulian Gabriel Stanciu (0,01%)

Held by Dante International SA (99,98%) and lulian Gabriel Stanciu (0,02%)

Held by Dante International SA (100%)

Held by Dante International SA (52%) and by Extreme Digital Group Vagyonkezel6 Kft. (48%)

Held by Dante International SA (96,6%), Serban Andrei-Alin (1,1%), Brenda Mihai Cristian (1,5%) by Duta
Laurentiu Bogdan (1,3%)

Held by Dante International SA (25%), Cnova France (25%), e-Price Operations SRL (25%) and real- Holding
Gmbh (25%)

Held by Dante International SA (100%)

Held by Dante International SA (24,9061%), Stefan Laura Camelia (3,7547%), Daia Lucian Cristian (1,5019%),
Balteanu Marius Gabriel (1,5019%), Lapusan Alexandru Catalin (32,0969%), Lapusan Ramona Simona
(32,0969%), Pena Cristian Laurentiu (2,0708%) and Axon Alexandru (2,0708%)

3. Associations and other organizations in which eMAG is a member, 2020, GRI Disclosure 102-13

ASSOCIATIONS AND OTHER ORGANIZATIONS IN WHICH EMAG IS A MEMBER, 2020

American Chamber of Commerce (AmCham)
Romanian Association of Online Stores (Asociatia Romana a Magazinelor Online) (ARMO)
Employers' Association of the Software and Services Industry (Asociatia Patronala a Industriei de Software si Servicii) (ANIS)
Concordia

Foreign Investors Council (FIC)

UN Global Compact
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Data and reporting in accordance
with the GRI standards

4. List of stakeholder groups included in the consultation process, GRI disclosure 102-40

STAKEHOLDERS

Top management and managers of eMAG's departments

eMAG Group employees

Suppliers of goods and services

Commercial clients

Representatives of public institutions

Local government

Non-governmental organizations

Media reprezentatives

Romanian professional associations in e-commerce

European professional associations in e-commerce

Representatives of the Romanian academia

5. Certifications, GRI Disclosure 103-1

STANDARD CERTIFICATION FOR

BREEAM International New Logistic Centre DC2, design phase,
Construction 2016 Excellent rating

BREEAM International In-Use: Logistic Centre DC1, design phase,
Commercial Version 6 Excellent rating

1SO 9001 Quality Management System

1SO 14001 Environmental Management System

SOCIETY

Dante International SA

Dante International SA

Dante International SA

Dante International SA

2021 - 2024

2019 - 2022

2019 - 2022
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with the GRI standards

6. eMAG Group regulations, codes, and policies, GRI disclosure 102-16, 103-2

REGULATION, CODE, POLICY CONTENTS

The provisions of the Internal Regulation include, among others, the rights and
duties of employees and the employer, as well as measures in force to ensure

Internal Regulation occupational health and safety. The regulation contains clear provisions on work
ethics and integrates the principles of gender equality and equal opportunities at
the workplace.

The Code of Ethics and Business Conduct sets up the values and measures needed

in view of integrating the ethics standards in the group's business, strategies, and
operations. The basic principles of the code include fair employment, occupational
health and safety, environmental protection, integrity and responsability in business.

Code of Ethics and Business Conduct

The Whistleblowing Policy was developed for the purpose of building an open
Whistleblowing Policy culture based on trust, which prevents inappropriate conduct, as well as the
procedures for employee protection and assistance.

The Anti-Corruption Policy sets up the internal anti-corruption standars applied at
the level of eMAG Group. The objective is to protect the group and its employees

eMAG Group’s Anti-Corruption Policy regarding involvement in corruption. The commitment is that of complying with the
legal provisions on combating corruption, of developing internal rules to implement
them and to apply them in their relation to any third party.

The main objectives of the Procedure on Managing Conflicts of Interests are to
promote honesty, integrity, and a fair management structure, as well as to support
fairness in the decisions of eMAG Group’s employees, an integral part of exercising
their duties.

Procedure on Managing Conflicts of Interests

The Policy on Legal Compliance reflects eMAG Group’s commitment to carry out its
activities in accordance with applicable laws, rules, and regulations. This policy also

Policy on Legal Compliance establishes the requirements for legal compliance programmes within the eMAG
group. The objective is to protect the Group and its employees from any behaviours
which are not in compliance with the laws and regulations in force.

The objective of the Policy on Sanctions and Export Control is to ensure that the
employees of the eMAG Group undersant the importance of economic and
commercial sanctions and that they comply with them. All companies within the
eMAG Group must comply with these standards.

Policy on sanctions and Export Control

The Universal Declaration on Human Rights presents a series of standards needed
to recognize the dignity inherent to all human beings. As part of the eMAG Group
declaration, we commit to observe these rights and standards and to contribute to
their development.

Human Rights Declaration
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Quantitative reporting - Consumptions and greenhouse gas emissions

7. Energy consumption, eMAG Group's operations, 2020, GRI disclosure 302-1

Nonrenewable energy Nonrenewable energy

Motor fuel [G]] 60,256 Electricity [MWh] 10,975
Natural gas [G]] 13,922 Renewable energy

Fugitive [kg] 46 Electricity [MWh] 3,629

8. Greenhouse gas emissions [t CO2e], eMAG Group Operations, 2020, GRI Disclosures 305-1, 305-2

SCOPE 1

Motor fuel 4,729
Natural gas 725
Fugitive 0

SCOPE 2

Electricity 3,762

EMAG’S OPERATIONAL CARBON FOOTPRINT

Total 9,216
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Annex 2
Data and reporting in accordance
with the GRI standards

Quantitative reporting - waste

9. Waste produced, [t], eMAG Group's operations - Agito, Dante, Conversion, Depanero, Extreme Digital, Sameday, 2020, GRI disclosure 306-3

TYPE OF WASTE QUANTITY OF WASTE (TONNES)

Generale waste 1,448.539
Municipal waste 934.66
Plastic 592.959
Composites 498.632
WEEE (electrical) 108.506
Glass 0.012
Metal 24.652
Paper and cardboard 2,266.420
Wood 164.465
Garden and parks 2738

Total waste ganerated (t) 6,041.489
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Annex 2
Data and reporting in accordance
with the GRI standards

10. Landfill diversion, [t], eMAG Group's operations - Agito, Dante, Conversion, Depanero, Extreme Digital, Sameday, 2020, GRI disclosure 306-4

NON-HAZARDOUS LANDFILL DIVERSION

Type of waste Quantity Waste management process
General waste 0.249 Recycling

Plastic 592.959 Recycling

Garden and parks 2.738 Recycling

WEEE (electrical) 108.506 Recycling

Glass 0.012 Recycling

Metal 24.652 Recycling

Paper and cardboard 2,266.420 Recycling

Wood 1,644.65 Recycling

Total landfill diversion 3,160.001

11. Landfilled waste, [t], eMAG Group'’s operations - Agito, Dante, Conversion, Depanero, Extreme Digital, Sameday, 2020, GRI Disclosure 306-5

NON-HAZARDOUS LANDFILLED WASTE

Type of waste Quantity Waste management process
Municipal waste 934.566 Landfill

General waste 1,448.539 Landfill

Total landfilled waste 2,383.105

*off-site landfill
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12. Process for the collection and assessment of data on the waste collected by the contracted service provider, GRI disclosure 306-2

COLLECTION PROCESS

The relevant statements and documents received from the
authorized waste collectors, contracted by Dante International,

Logistics warehouses are sent to the work email address indicated by the provider of
waste managem,ent services until the 15th of each month for
the data in the preceding month.

For these locations, the service provider makes available a data
base model filled-in by the showroom managers in accordance
with the information included in the documents received from the
contracted waste collectors.

Law no. 211/2011 on waste*

Governmental Decision no. 856/2002 on
waste management record-keeping and
approving the list of waste, including
hazardous waste**

This data is sent to the work email address indicated by the
provider of services until the 15th of each month for the previous
month.

Showrooms

The classification of the waste generated from the activity of the
showrooms is conducted by the provider of waste management

services. Following visits in the contacted locations, they perform
an analysis, based on which the classification is created.

This activity is carried out constantly, throughout the year, in
accordance with the concluded contract, to improve the selective
collection of waste and other obligations related to environmental
protection, the basic objective being compliance with the legal
provisions for such places of business.

The data is reported to the environmental protection agencies for each place of business on a yearly basis (until the 31st of March)

* Starting 26.09.2021, the new law on waste management takes effect (GEO 92/2021) and, within 180 days, the new waste management annexes will be
regulated by Minister's Order.

** Training and implementation procedures on the measures for the selective collection of waste and the related obligations will be in accordance with
the new legal requirements. Also, the data collection and the centralization procedure from the legal annexes and tables shall be updated at the time the
above-mentioned Minister's Order is issued.
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eMAG's standards for occupational health and safety

13. OHS training sessions, categories of beneficiaries in 2020, GRI disclosure 403-8

CATEGORIES OF BENEFICIARIES

Category of beneficiaries Number of beneficiaries
Employees in warehouses 1,532

Employees in showrooms 470

Employees in the office building 1,717

14. Employee Training Procedure in 2020, GRI disclosure 403-5

EMPLOYEE TRAINING PROCEDURE

Upon employment, the occupational medicine examination is conducted with the aid of the occupational risk factor identification sheet, drawn up by the

OHS inspector, for each job, where the employee is given the job description sheet.
2 We take the appropriate measures so that, in high-risk and specific risk areas, access may only be allowed for workers who received and acquired the
: adequate instructions
3 We conduct training programmes that comply with the themes/training-testing programmes we approve as an employer, in accordance with Romanian laws.

They have three stages: general introductory training, on-the-job training, regular training.

Regular training is intended for the entire staff and aims to refresh and update knowledge in the area of occupational health and safety. The interval between
4. two regular training sessions and the periodicity of training checks are established through the training-testing programme formulated at unit level, depending
on the workplace and/or job conditions*

*In showrooms, the interval between two regular training sessions is no longer than 6 months, and, in the office building, it is no longer than 12 months, whereas in
warehouses regular training is conducted no later than at 3-month intervals.
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15. Measures implemented in 2020, GRI disclosures 403-2, 402-3, 403-7

MEASURES/IMPLEMENTATION

In collaboration with an external prevention and protection service, we assess the risks for the workers' health and safety,
including the choice of new work equipment, the use of chemical substances or preparations, as well as workplace
arrangements.

Prevention Following the assessment, we establish specific work and production methods for each job.

We purchase both top of the range work equipment, as well as personal and collective protection equipment, in line with
compliance requirements regulated by the law in force.

At the time of employment, the staff is subject to a strict assessment, based on: health status check, psychological testing, and a
set time-frame for checking physical and professional capacities at the workplace.

The competence of the future employee and their experience are checked and assessed.

Protection

The staff is informed and trained regarding the legal requirements in force, the risks to which they are exposed, their
consequences/results, as well as the measures to be taken and observed, specific for each and every workplace.

In what concerns Occupational Health and Safety in Emergency Situations, accountability is incurred for the entire staff along
the reporting line, depending on everyone's involvement.

We reassess the risks related to each workplace when the initial conditions are changed due to the appearance of higher
performing technologies, new activities, changes of location, an upgrade of technological processes etc.

We regularly assess knowledge of Occupational Health and Safety and Emergency Situations assimilated as a result of regular

Evaluation - . .
training and the way they are put into practice.

We assess the way practical first aid exercises are conducted.
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Quantitative reporting - Employees

16. Total number of internal and outsourced employees within the eMAG Group in 2020, by gender, GRI disclosure 102-8

NUMBER OF EMPLOYEES IN 2020

OUTSOURCED EMPLOYEES INTERNAL EMPLOYEES

TOTAL
EMPLOYEES

Agito Sp. z.0.0. = - o 15 26 LY M
Conversion Marketing SRL & = = 15 17 32 32
Dante International Kft 9 5 14 203 241 444 458
Dante International S.A. 217 238 455 1669 1595 3264 3719
Delivery Solutions S.A. (Sameday) 93 140 233 386 753 1139 1372
Easybox Factory SRL = - = 2 9 1 1"
eMAG International 0OD 1 - 1 128 75 203 204
Emag IT Research SRL - © o 212 531 743 743
Emag Logistica SRL = S = 2 2 4 4
Extreme Digital Zrt 20 31 51 124 228 352 403
HCL Online Advertising SRL 5 75 80 57 76 133 213
PC Garage SRL © © o 32 57 89 89

Depanero SRL - o = 84 180 264 264
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17. Total number of eMAG Group employees according to the type of employment contract in 2020, GRI disclosure 102-8

COMPANY

Agito Sp.z. 0. 0.

Conversion Marketing SRL

Dante International Kft

Dante International S.A.

Delivery Solutions S.A. (Sameday)

Easybox Factory SRL

eMAG International 0OOD

Emag IT Research SRL

Emag Logistica SRL

Extreme Digital Zrt

HCL Online Advertising SRL

PC Garage SRL

Depanero SRL

EMPLOYEES WITH AN INDEFINITE
TERM CONTRACT

40

Bl

3398

1363

198

737

null

382

208

88

264
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EMPLOYEES WITH A FIXED TERM CONTRACT

321

21

M

32

458

3719

1372

1

204

743

403

213

89

264
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Annex 2
Data and reporting in accordance
with the GRI standards

18. Percentage of eMAG employees who received a performance assessment and feedback for career development in 2020, GRI disclosure 404-3

Percentage of employees who received a performance assessment and feedback for career development

Total employees 97.03%
Women 97.17%
Gender
Men 97.06%
Managerial 97.4%
Employee category
Non-managerial 95.67%

19. Average number of training hours per employee per year in 2020, in eMAG, GRI Disclosure 404-1

Employee category

Average trainig time Per employee
Women Managerial Non-managerial
::r:::\?:e:::n\llaulﬂglss 6h 45min 7h 4min 6h 17min 6h 49min 6h 7min
’ (405 minutes) (424 minutes) (377 minutes) (409 minutes) (367 minutes)

Conference
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Annex 2
Data and reporting in accordance
with the GRI standards

20. Basic salary of women in relation to that of men, 2020, GRI disclosure 405-2

Conversion Marketing SRL Romania 108% -
Dante International SA Romania 107% 108%
Emag IT Research SRL Romania 88% 100%
Dante International Kft Hungary 93% 70%
Extreme Digital Zrt Hungary 100% 112%
eMAG International OOD Hungary 97% 86%

*An unfilled space marks the absence of related data at the time of reporting
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Annex 3

List of abbreviations

LIST OF ABBREVIATIONS

AFS After Sales

Air waybill - a document accompanying any dispatch, having a single identification code which allows

ANE for the tracking of the shipment

B2B2C Business to Business to Customer is a business model where company 1 sells its product or service in partnership with
company 2 to an end customer

B2C Business to Customer refers to the direct sale of products and services between a business and the
consumers who are also end users of its products or services

B2S Back to Sender

BREEAM Building Research Establishment Environmental Assessment Method - an internationally recognized green building
certification system

CO Carbon dioxide

COze Carbon dioxide equivalent

Door-to-door delivery Delivery of the parcel straight directly at the customer’s door

eNSP Employee Net Promoter Score

ESG Environmental, Social, and Governance

FBE Fulfilment by eMAG

GDP Gross Domestic Product

GHG Greenhouse gas

GJ Gigajoule

GRI Global Reporting Initiative

HR Human Resourcers

KWh Kilowatt hour

Last-mile delivery Delivery of a parcel from the warehouse to the customer
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Annex 3

List of abbreviations

LIST OF ABBREVIATIONS

M) Megajoule
MwW Megawatt
MWh Megawatt hour

Occupational Health and Safety

OHS
PET Plastic used on a large scale for packaging
SDG Sustainable Development Goals

tCO.e Tonnes of carbon dioxide equivalent
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Annex 3

List of footnotes

"The emissions generated by eMAG Group's supply chain were first estimated in the year 2020 and were not audited
2The emission factors were taken over from IEA Emission Factors 2019, International Energy Agency

3GHG Protocol Scope 2 Guidance, market-based approach, page 46

4Target of -50% compared to 1990, valid for the utility vehicles category

° Is E-Commerce good for Europe? Oliver Wyman, 2021. is-ecommerce-good-for-europe.pdf (oliverwyman.com)

6 According to a study conducted in the Netherlands for Transportation Research Procedia in 2019: From home delivery
to parcel lockers: a case study in Amsterdam. From home delivery to parcel lockers: a case study in Amsterdam -
ScienceDirect

’The calculation is based on the premise that an easybox delivery generates on average 14 g CO2, and a standard
delivery generates on average 300 g CO2, according to the study conducted for Procedia in 2019.

8For products sold in showrooms, we still issue invoices on paper, at the customer’s request.
9ESG criteria are environmental, social, and governance criteria.

0CIRCULAR ECONOMY fact sheet (europa.eu)

""The research was drawn for the calendar year 2020
2]n the research, we considered both eMAG's own activities in Romania (direct impact), and business transactions with
our local collaborators (indirect impact), as well as the effect of the expenses incurred with the employees of eMAG and

our collaborators to purchase products and services in Romania (induced impact)

3The number of active employees on December 31st, 2020 was 5,567,428. Source: Labour Inspection


https://www.oliverwyman.com/content/dam/oliver-wyman/v2/publications/2021/apr/is-ecommerce-good-for-europe.pdf
https://www.sciencedirect.com/science/article/pii/S2352146520303616
https://www.sciencedirect.com/science/article/pii/S2352146520303616
https://ec.europa.eu/environment/enveco/pdf/FACT_SHEET_iv_Circular_Economy.pdf

&
e =,
A - Sustainability Report 2020
> - ’}‘:- . A 7
T < s
/



	1 Ce facem si dupa ce ne ghidam
	2 Sustenabilitate la eMAG
	3 Angajamentul eMAG
	4 eMAG goes green
	5 Pentru un consum mai responsabil
	6 Impactul eMAG în economia regiunii
	7 eMAG Teams
	8 Cum să fii un cetățean responsabil
	9 Anexe
	0 Prefata / Cuprins

	Button 374: 
	Button 375: 
	Ce facem 9: 
	Ce facem 8: 
	0 Prefață 6: 
	Ce facem 6: 
	0 Prefață 7: 
	Ce facem 7: 
	Button 376: 
	Button 377: 
	Button 378: 
	Button 379: 
	Button 381: 
	Button 380: 
	Button 382: 
	Button 804: 
	Button 384: 
	Button 383: 
	Button 385: 
	Button 807: 
	Button 808: 
	Button 809: 
	Button 810: 
	Button 811: 
	Button 812: 
	Button 813: 
	Button 814: 
	Button 815: 
	Button 816: 
	Button 817: 
	Button 818: 
	Button 819: 
	Button 820: 
	Button 821: 
	Button 403: 
	Button 402: 
	Button 404: 
	Button 803: 
	Button 406: 
	Button 405: 
	Button 407: 
	Button 409: 
	Button 408: 
	Button 410: 
	Button 4010: 
	Button 4011: 
	Button 4012: 
	Button 4013: 
	Button 4014: 
	Button 4015: 
	Button 4016: 
	Button 4017: 
	Button 4018: 
	Button 4019: 
	Button 4020: 
	Button 4021: 
	Button 4022: 
	Button 4023: 
	Button 4024: 
	Button 4025: 
	Button 4026: 
	Button 4027: 
	Button 412: 
	Button 411: 
	Button 413: 
	Button 4028: 
	Button 4029: 
	Button 4030: 
	Button 4031: 
	Button 4032: 
	Button 4033: 
	Button 4034: 
	Button 4035: 
	Button 4036: 
	Button 415: 
	Button 414: 
	Button 416: 
	Button 802: 
	Button 418: 
	Button 417: 
	Button 419: 
	Button 822: 
	Button 823: 
	Button 824: 
	Button 424: 
	Button 423: 
	Button 425: 
	Button 801: 
	Button 825: 
	Button 826: 
	Button 827: 
	Button 430: 
	Button 429: 
	Button 431: 
	Button 800: 
	Button 828: 
	Button 829: 
	Button 830: 
	Button 831: 
	Button 832: 
	Button 833: 
	Button 834: 
	Button 835: 
	Button 836: 
	Button 837: 
	Button 838: 
	Button 839: 
	Button 840: 
	Button 841: 
	Button 842: 
	Button 843: 
	Button 844: 
	Button 845: 
	Button 451: 
	Button 450: 
	Button 452: 
	Button 799: 
	Button 846: 
	Button 847: 
	Button 848: 
	Button 457: 
	Button 456: 
	Button 458: 
	Button 798: 
	Button 849: 
	Button 850: 
	Button 851: 
	Button 852: 
	Button 853: 
	Button 854: 
	Button 466: 
	Button 465: 
	Button 467: 
	Button 797: 
	Button 855: 
	Button 856: 
	Button 857: 
	Button 472: 
	Button 471: 
	Button 473: 
	Button 796: 
	Button 475: 
	Button 474: 
	Button 476: 
	Button 858: 
	Button 859: 
	Button 860: 
	Button 481: 
	Button 480: 
	Button 482: 
	Button 795: 
	Button 861: 
	Button 862: 
	Button 863: 
	Button 864: 
	Button 865: 
	Button 866: 
	Button 490: 
	Button 489: 
	Button 491: 
	Button 794: 
	Button 867: 
	Button 868: 
	Button 869: 
	Button 496: 
	Button 495: 
	Button 497: 
	Button 793: 
	Button 870: 
	Button 871: 
	Button 872: 
	Button 873: 
	Button 874: 
	Button 875: 
	Button 505: 
	Button 504: 
	Button 506: 
	Button 792: 
	Button 876: 
	Button 877: 
	Button 878: 
	Button 879: 
	Button 880: 
	Button 881: 
	Button 518: 
	Button 516: 
	Button 519: 
	Button 791: 
	Button 882: 
	Button 883: 
	Button 884: 
	Button 885: 
	Button 886: 
	Button 887: 
	Button 527: 
	Button 526: 
	Button 528: 
	Button 888: 
	Button 889: 
	Button 890: 
	Button 891: 
	Button 892: 
	Button 893: 
	Button 894: 
	Button 895: 
	Button 896: 
	Button 897: 
	Button 898: 
	Button 899: 
	Button 900: 
	Button 901: 
	Button 902: 
	Button 544: 
	Button 237: 
	Button 545: 
	Button 903: 
	Button 904: 
	Button 905: 
	Button 906: 
	Button 907: 
	Button 908: 
	Button 909: 
	Button 910: 
	Button 911: 
	Button 556: 
	Button 555: 
	Button 557: 
	Button 790: 
	Button 559: 
	Button 558: 
	Button 560: 
	Button 912: 
	Button 913: 
	Button 914: 
	Button 915: 
	Button 916: 
	Button 917: 
	Button 918: 
	Button 919: 
	Button 920: 
	Button 921: 
	Button 922: 
	Button 923: 
	Button 924: 
	Button 925: 
	Button 926: 
	Button 927: 
	Button 928: 
	Button 929: 
	Button 930: 
	Button 931: 
	Button 932: 
	Button 933: 
	Button 934: 
	Button 935: 
	Button 936: 
	Button 937: 
	Button 938: 
	Button 939: 
	Button 940: 
	Button 941: 
	Button 592: 
	Button 591: 
	Button 593: 
	Button 789: 
	Button 595: 
	Button 594: 
	Button 596: 
	Button 942: 
	Button 943: 
	Button 944: 
	Button 945: 
	Button 946: 
	Button 947: 
	Button 948: 
	Button 949: 
	Button 950: 
	Button 951: 
	Button 952: 
	Button 953: 
	Button 954: 
	Button 955: 
	Button 956: 
	Button 613: 
	Button 612: 
	Button 614: 
	Button 957: 
	Button 958: 
	Button 959: 
	Button 960: 
	Button 961: 
	Button 962: 
	Button 277: 
	Button 276: 
	Button 963: 
	Button 964: 
	Button 965: 
	Button 966: 
	Button 967: 
	Button 968: 
	Button 969: 
	Button 970: 
	Button 971: 
	Button 631: 
	Button 630: 
	Button 632: 
	Button 972: 
	Button 973: 
	Button 974: 
	Button 975: 
	Button 976: 
	Button 977: 
	Button 978: 
	Button 979: 
	Button 980: 
	Button 643: 
	Button 642: 
	Button 644: 
	Button 788: 
	Button 646: 
	Button 645: 
	Button 647: 
	Button 981: 
	Button 982: 
	Button 983: 
	Button 984: 
	Button 985: 
	Button 986: 
	Button 987: 
	Button 988: 
	Button 989: 
	Button 990: 
	Button 991: 
	Button 992: 
	Button 993: 
	Button 994: 
	Button 995: 
	Button 996: 
	Button 997: 
	Button 998: 
	Button 999: 
	Button 1000: 
	Button 1001: 
	Button 1002: 
	Button 1003: 
	Button 1004: 
	Button 1005: 
	Button 1006: 
	Button 1007: 
	Button 1008: 
	Button 1009: 
	Button 1010: 
	Button 1011: 
	Button 1012: 
	Button 1013: 
	Button 1014: 
	Button 1015: 
	Button 1016: 
	Button 1017: 
	Button 1018: 
	Button 1019: 
	Button 1020: 
	Button 1021: 
	Button 1022: 
	Button 1023: 
	Button 1024: 
	Button 1025: 
	Button 700: 
	Button 699: 
	Button 701: 
	Button 787: 
	Button 703: 
	Button 702: 
	Button 704: 
	Button 7029: 
	Button 7030: 
	Button 7031: 
	Button 7010: 
	Button 7032: 
	Button 7033: 
	Button 706: 
	Button 705: 
	Button 707: 
	Button 7011: 
	Button 7012: 
	Button 7013: 
	Button 7014: 
	Button 7015: 
	Button 7016: 
	Button 7017: 
	Button 7018: 
	Button 7019: 
	Button 7020: 
	Button 7021: 
	Button 7022: 
	Button 7023: 
	Button 7024: 
	Button 7025: 
	Button 709: 
	Button 708: 
	Button 710: 
	Button 7026: 
	Button 7027: 
	Button 7028: 
	Button 712: 
	Button 711: 
	Button 786: 
	Button 714: 
	Button 713: 
	Button 785: 
	Button 784: 
	Button 1026: 
	Button 1027: 
	Button 783: 
	Button 1028: 
	Button 1029: 
	Button 782: 
	Button 1030: 
	Button 1031: 
	Button 781: 
	Button 1032: 
	Button 1033: 
	Button 780: 
	Button 1034: 
	Button 1035: 
	Button 779: 
	Button 1036: 
	Button 1037: 
	Button 778: 
	Button 1038: 
	Button 1039: 
	Button 777: 
	Button 1040: 
	Button 1041: 
	Button 776: 
	Button 1042: 
	Button 1043: 
	Button 775: 
	Button 1044: 
	Button 1045: 
	Button 774: 
	Button 1046: 
	Button 1047: 
	Button 773: 
	Button 1048: 
	Button 1049: 
	Button 772: 
	Button 1050: 
	Button 1051: 
	Button 771: 
	Button 1052: 
	Button 1053: 
	Button 770: 
	Button 1054: 
	Button 1055: 
	Button 769: 
	Button 1056: 
	Button 1057: 
	Button 768: 
	Button 1058: 
	Button 1059: 
	Button 767: 
	Button 1060: 
	Button 1061: 
	Button 766: 
	Button 1062: 
	Button 1063: 
	Button 765: 
	Button 1064: 
	Button 1065: 
	Button 764: 
	Button 1066: 
	Button 1067: 
	Button 763: 
	Button 1068: 
	Button 1069: 


